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THE FACT. 
ENA THE REPUBLIC 


has the largest bona fide cir- 


A FACT culation in St. Louis. 
WHY IT EXISTS. 


WITH THE REPUBLIC 


is the leading Democratic daily 
in a Democratic territory. 


REASONS {tHe REPUBLIC 


is sold for 15c. per week, 25 
per cent cheaper than its only 


FOR morning competitor. 
THE REPUBLIC 


is a modern metropolitan news- 


EXISTENCE paper, with Associated Press 


and superior special news serv- 
ice. It is the only St. Louis 
Qe journal operating its own East- 
ern Bureaus and leased telegraph 
wires between St. Louis, Wash- 
ington and New York. 





























Advertising ‘Rates quickly furnished by 
THE REPUBLIC, 


Or at New Yor« Orrice, ST. LOUIS, MO. 
146 TIMES BLDG. 
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lf — The latest Government Crop Report states 
prod ~ that the corn crop of the West is the poorest 


= on record. 

‘ That in Iowa 35 per cent., Kansas 53 per 
cent., S. Dakota 81 per cent. and Nebraska 
81 per cent. of the acreage planted has either 
been cut up for fodder or abandoned. Be- 
tween fifteen and sixteen million acres in 
eight Western States have been so treated. 


THE CROPS OF THE SOUTH 


are, however, phenomenal — overtopping 
those of any previous year. 

The farmers of the West will experience 
avery severe year. They cannot possibly 
recover their losses fora year,and probably 
it will require several, to put them in funds 
again. 

THE SOUTH on the contrary, will 

» be placed in a strong 
financial condition. Advertisers need not 
be told that advertising pays in a territory 
where the people have the ready money. 

There are 540 Southern Local Weeklies 
on the Atlantic Coast Lists, exclusive of the 
New England and Middle States Papers. 
Advertising can be inserted in the Southern 
Papers, alone, or in the entire Lists of 1400 
Papers. Catalogue and information free. 


134 LEONARD ST / 
NEW YORK 
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THE CIRCULATION OF NEW 
YORK. DAILIES. 


‘By Fohn Z. Rogers. 


Qf the forty-eight daily papers pub- 
iished in New York City only eight 
furnished the American Newspaper 
Directory definite imformation regard- 
ing their circulations. 

I have made a canvass among pub- 
lishers in order to determine, if pos- 
sible, the reason of this apparent diffi- 
dence in sending statements. 

When I asked Mr. Hall of the 
Tribune the reason of his backward- 
ness, he tersely replied: ‘* Well, that’s 
our concern and not yours, is it not?” 

I could not deny the impeachment, 
but with that charming grace so iden- 
tical with newspaper men proceeded to 
apologize and at fhe same time draw 
Mr. Hall out. Continuing, the gentle- 
man said: “* We haven't time to con- 
form to Mr. Rowell’s ironclad condi- 
tions regarding circulation statements. 
We have done it time and time again, 
and we have not been rated in accord- 
ance. We have challenged the pub- 
lisher to come over.and settle it, but he 
does not come, so what is the use of 
bothering with it?” 

Feeling alarmed when the subject of 
challenges began to be agitated, | made 
haste to smooth matters over and called 
Mr. Hall's attention to the rather com- 
plimentary allusion to the 7ridune on 
page 793 of PRINTERS INK. Mr. Hall 
read it, but it appeased his wrath only 
to a slight extent, and he said : 

‘* Well, that’s the first time they ever 
spoke nicely about us.” 

I then made my escape, as the day 
was warm and my accident insurance 
policy had lapsed. 

Mr. Nelson, the assistant publisher 
of the Mews, was cordial. The reason 
why he did not respond to the call sent 
out by the Directory was that it would 
require too much work to send in the 
desired statement. ‘‘ We get so many 
of these and similar requests,” said 


Mr. Nelson, ‘‘ that if we complied 
with them all it would keep us busy. 
They come not from directory pub- 
lishers alone, but from all kinds of 
publications. We usually tear the 
stamp from the self-addressed envelope 
and put it in the poor box and then 
consign the communication to the waste 
basket.” 

And Mr. Nelson showed me the con- 
tents of the ‘‘ poor box,” which con- 
sisted of some thirty stamps with 
portions of the envelope still adhering 
to them. 

‘If we paid any attention to these 
requests,” said he, ‘‘ we would reply 
first to the directories and especially to 
the American Newspaper Directory, 
which we consider by far the best and 
most reliable.” 

Mr. Nelson said he was perfectly 
satisfied with the rating the Mews had 
received, which was ‘‘A,” or over 


75,000. 

At the World Building I found that 
Mr. Norris was in St. Louis, and so I 
saw Mr. Gregg, the advertising man- 
ager. 

** Why,” said he, ‘‘ we gave you our 
circulation, and our Sunday paper alone 
is running 320,809 a week.” 

I first assured Mr, Gregg that I was 
not the man who made the ratings, in 
fact had no connection with the Di- 
rectory, and then explained that his 
returns consisted of a lump number. 

** You publish,” said I, ** the A/orn- 
ing World, the Sunday World, the 
Weekly World and the Lvening 
World. Each paper is a distinct pub- 
lication, and so considered by the 
Directory. Now, how can the pub- 
lishers dissect this figure which you 
send in and properly distribute the re- 
mains among the different Worlds in 
the absence of information from you?” 

** Oh, I don’t know,” said the gentle- 
man, ‘‘ we have got the highest rating 
anyway — over 75,000 — and we don’t 
care.” 

I assured Mr. Gregg that the matter 
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did not worry me any, and that I 
thought the publishers of the Directory 
were not dissatisfied. 

And then I withdrew. 

Up in that portion of the city which 
is beginning to be known as Herald 
Square, I was, after much waiting, 
permitted to see Mr. Fox, who presides 
over the business end of Mr. Bennett's 


r. 

Miter T had cautiously, and not with- 
out some apprehension, inquired why 
definite information had not been sent 
the Directory regarding the circulation 
of the Herald, Mr. Fox replied: 

‘We never give any information 
regarding the Hera/a’s circulation.” 

“*Tf an advertiser should call with 
$5,000 in his inside vest pocket, with- 
out a string attached, and inquired 
about your circulation, would you not 
inform him ?” 

**No; and we wouldn’t if he had 
$50,000 to pay for advertising space. 
You know what our circulation is, and 
you know it is immense.” 

I reluctantly confessed that I was 
grossly ignorant of the Hera/a’s circu- 
lation, not even knowing whether it 
was IIg,000 or 119,000,000. 

‘* But if you had an article to adver- 
tise you would come to us at once,” 
said Mr. Fox. 

Again I reluctantly confessed that 
the article I had, and the class of people 
it appealed to, would influence me 
largely in the matter of visiting Herald 
Square. 

** Well,” said Mr. Fox, ‘‘ we never 
state our circulation.” 

‘*How about ‘High Water Mark 
210,700’ on the editorial page?” I 
asked. ‘‘Is not that a circulation 
statement ?” 

Mr. Fox declined to answer the ques- 
tion, but he did say: ‘‘ The Hera/a’s 
circulation is immense — simply im- 
mense.” 

And I effected my escape, impressed 
with the immensity of the Hera/a’s 
circulation without knowing what it 
was, 





WHEN the results from an advertise- 
ment are not sufficient to make the 
money it cost a profitable investment. 
it is because it was badly written, or 
not properly displayed, or not inserted 
in the right mediums, or not given good 
positions, or too much was paid for the 
space it occupied, or the article it ad- 
vertised meets no long felt want. 
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WITH ENGLISH ADVERTISERS. 


By T. B. Russell. 
Lonpon, September 5, 1894. 

The head line, that great institution 
in American advertising, has never 
attained in this country anything like 
the importance assigned to it in the 
United States. An advertisement 
here has to be practical or nothing. 
We do not go in for humor as a gen- 
eral thing. Indeed, I have heard it 
seriously questioned—we question all 
things seriously in this serious coun- 
try— whether the mere quality of 
smartness has not sometimes actually 
militated against the success of a 
scheme of advertising. : 

The difference arises from a dis- 
tinction of national temperaments. 
In America a ‘‘ smart” advertisement 
appeals to a race which respects and 
honors smartness. In England a 
plain, serious announcement appeals 
to a people with a traditional respect 
for slow-moving, solid conservatism. 
The same with newspapers. Ameri- 
cans who look at our London dailies 
are always asking me how these pa- 
pers come to be so du//, and the an- 
swer is that we like them dull, We 
think life such a serious affair that a 
flippant treatment of any public event 
shocks us. 

= x * 


We have plenty of humor here, but 
it is not mixed up with serious matters 





. 


in the American way. Some papers -* 


have serious portions and funny por- 
tions in each issue. They head them 
so that you may tell the difference. In 
advertising it would be fatal to be 
funny in connection with most articles. 
There are just one or two lines in 
which humor may be tolerated and 
even liked—such things as tobacco, 
cigarettes and goods of that order, 
but otherwise a joke in the advertise- 
ment makes the reader think the ar- 
ticle a joke. Similarly with catch- 
lines. Anything that looks like a 
catch is apt to put the same stamp on 
the goods. 
* oa + 


Besides all this, we do not know 
how to write head-lines. One or two 
“‘experts” in advertisement making 
are supposed to turn them out, but 
they borrow them from American 
sources as a rule, This is about all 
the ad-smiths here accomplish—they 
steal American head-lines the same as 














they have faithfully and patiently im- 
itated in succession all the ingenious 
dispositions of type invented by in- 
genious people in advertising houses 
across the water, and the same as they 
have learned—this was a great acquisi- 
tion—to use a rule like this 


BeVessesseses 


round an advertisement as a border. 
This is a symptomatic mark of the ad- 
smith, 
x & x 

But I must apologize for one state- 
ment. When I said that we did not 
know how to write head-lines, I forgot 
that there is a technical publication in 
London which industriously supplies 
two columns of them in everyissue. [ 
give below a few choice specimens. 
They are headed : 


ATTRACTIVE HEAD-LINES. 
New ideas crowd out the old. 
* * * 
No discouraging obstacles in our 
path to impede the progress of live 
and ‘healthy business. 


* * * 
No misrepresentation permitted. 
* * * 


No cessation and no diminution to 
our great cash trade. 
* * * 
No deviation in the path leading to 
the highest position in our own line. 
* * * 
Neighbors surprised and alarmed. 
a * 


* 


No unsightly piles of shoddy goods 
bought at any price. 
. * 
Never was the spirit of determina- 
tion so strong to sell at cut-down fig- 
ures, 
- . + 
Never before have we opened the 
season with such a flattering outlook. 
* - - 
Our low prices, in plain figures, will 
amaze and astonish you. 
7 . - 
Offering inducements that will make 
your eyes snap, snap, snap. 
x + * 
Our business ship must be light- 
ened. 
Profits and cost thrown overboard. 
Forced prices must and will clear 
the deck, 
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Our daring push has sent us flying 
into the midst of a business gale. 
x x 
Our business moves with an ease 
and grace that is far beyond the reach 
of imitation, 
# x *% 
You see we can write head-lines 
after all. Who says we cannot? 
* * 


After this little grumble, however, 
let me bear testimony to much excel- 
lent and intelligent work, and work 
done with a thoughtful, understanding 
grasp of the character of the market, 
and of the purchasers to be approached, 
that is being done here. It is possible 
to be crisp and bright with it all, too. 
I do not know that a better beginning 
to an advertisement could be contrived 
for use in any country than these top 
lines from the announcements belong- 
ing to athing called the Canfield Dress 
Shield : 





IF YOU ARE WEDDED 
TO THE CANF _D 
BE SATISFIED, YOU HAVE THE BEST. 
IF YOU ARE FANCY FREE 
as regards Dress Shields, it’s a - sign you 
never tried the CANFIEL 
Kindly do so. 











There follows a representation of 
the trade-mark and some other partic- 
ulars, but these are not the point. 

* * * 


Sometimes we drift into humor 
without meaning it, as thus : 


BLUSHING. 
lady, whose daughter was cured of this 
in AS han a month, » wan Be be happy to send 





porters to mf one inclosing stam 
dressed envelo WL , Mart- 
ineau Street, Birm: A+ 





One wonders what they did to this 
lady’s unhappy daughter that she has 
got so that she cannot blush any more. 
Was it something very shocking ? 

~ * - 

In considering questions of adver- 
tising—and, indeed, any questions— 
I very much doubt whether a sufficient 
allowance is ever made for the influen- 
tial force called Habit. Habit is one 
of the most potent economical forces 
in the world. Itis largely from habit 
that advertising derives its value. A 
man who reads the papers acquires the 
habit of seeing certain names associa- 
ted with certain things—he cannot 
help doing it, because those names are 
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being continually brought under his 
eye in the advertisements. When he 
reads one of those things, this habit 
tells ; the word ‘‘ pills,” for instance, 
has got associated in his mind with 
the name ‘‘Carter,” and when he 
wants a pill the habit asserts itself, 
and he asks for Carter’s pills. He is 
pleased with them and buys again, 
and thus establishes a habit which is 
invaluable to the advertiser, and which 
(éspeciaily here, because habit is far 
more potent in the English national 
character than in the American) is ex- 
tremely difficult for rival advertisers to 
break through. Hence the extreme 
difficulty of breaking into fields here 
that are once well covered, Of course 
the merit of the article has to do the 
work of establishing habit, which is 
thus a perfectly legitimate considera- 
tion for an advertiser to count upon. 
* + 





The publishers of books are some- 
what conspicuousiy poor advertisers 
of a class of goods that might be made 
the subject of the most comely and 
effective advertising in the world. 
Some day a great man will arise in the 
book-selling world who will develop 
the true capabilities which any practi- 
cal observer of advertising can per- 
ceive to exist in that line, and which 
are simply wasting themselves in wait- 
ing to be taken advantage of, and that 
book-seller will get rich. Meantime 
the old, well-established, respectable, 
steady-going, conservative book-sellers 
must really try not to be so desper- 
ately ingenious as in the following 
lovely example, or they will strain 
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pearance and dressing, and seems to 
have money behind it, though the 
campaign is to be commenced by ad- 
vertisements of only modest dimen- 
sions in the papers. The concern has 
a monthly organ of its own—an eight- 
page quarto magazine, with blocks 
and literary reading matter, for house 
to house distribution, and a very good 
outfit of advertising matter generally. 
I believe Mr. Sears is placing the an- 
nouncements. 
* * & 


I think the remark has been made 
once before in this coiumn that the 
simple illustration is oftentimes the 
paying one in advertisements. People 
will look at a picture of anything they 
are familiar with, or at a simple dia- 
gram, where they either turn away 
from a complicated cut or study the 
cut so closely that they miss the story 
the add has to tell. See how effective 
these two black masses are, in a very 
plain advertisement cut from a poorly 
printed paper : 


VALUE IS THE THING. 


The larger of these two circles seems 


~ ~The But it represents 
nly a yd jiece. The smaller 
circle represents a half. -sovereign. Our 








rices are like this smaller 
circle, in jificant when com- 
pa wit 08e C 
other tail 


BUT THE VALUE IS 
MUCH GREATER. 
Test our claims by sending for 

Patterns of newest ma 
terial used for our Trousers, 
specially made to measure, 78. 6d., and Suits, 27s. 
6d., and Self-Measurement Forms. 
THOMPSON BROS., Tailors, Ltd., 
3 Oxford Street, W. 
Also at Burnie; ey. Blackburn, Bolton and Roch- 
dale. enti Paper. 

















© ion thi 
themselves some way: _ MEASURE YOURSELF. 
“PE * * * 
a] » 
c s ei Just two eccentricities in small adver- 
TITLE OF ~~ eked 
'PHELX NEW NOVEL BY OTE AUTHOR or ‘tisements, and I have done for this time: 
LORN NE.” NOW READY, IN ONE A& “GENTL' EMAN, residing at Brighton, would 
VOL., PRICE SIX SHILLINGS. ASK FOR IT AT ve some conversation on and 
THE LIBRA- explanation of of certain matters of Religion with a 
RIES AND Write Perplexed, Willing’s, 162 
K-S Piccadill 'y. 
ERS. “PERLY : - 
cae oe. If the last state of this gentleman is 
(ORE. LON- not more *‘ perplexed” than the first, 
Fy FT it will be —— The next is very 
= = ** superior 


There is not very much that is fresh 
in the way of advertising news since I 
last wrote in PRINTERS’ INK, except 
that a new article has been this week 
placed upon the English market. It 
is something akin to fig syrup, appar- 
ently ; the name is Dr. Lynn's Fig 
Remedy. It is very elegant in ap- 


Rens. 25 a superior Person, to lend Adver- 
d to take entire management of 
a branch business: salary and comfortable 
Some. Address , 440 Standard Office, St 
Bride street, E. C. 





The following, I think, is a new idea: 


GENTLEMAN, okvertnas for a Lady 
Housekeeper, e Services of a lady 
of tact to interview aan: preference 





—_— to one who has a —. a central 0, Wil 
Write, stating terms, e to Box il 
tine’ 's Advertisement Offices, ted Piccadilly W 
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HENRY BRIGHT, 
Special New York and Eastern Agent 


- FOR - 


Denver, Colo., Rocky Mountain News, 
Jacksonville, Florida, Citizen, 
Springfield, Mass., Republican, 

Detroit, Mich., Critic, 

Albany, N. Y., Argus, 

Buffalo, N. Y., Times, 

Syracuse, N. Y., Journal, 

Troy, N. Y., Press, 

Pottsville, Pa., Chronicle, 

Providence, R. I., Bulletin and Journal. 


OFFICES: 
TRIBUNE BUILDING, 
New York City. 
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TWENTY-SIXTH ANNUAL VOLUME. 
American 
Newspaper Directory 


—FOR— 


1894 


Z—~_ ISSUED APRIL 30th. ——\ 


This work is the source of information on Newspaper Statis- | 
tics in the United States and Canada. 

Advertisers, Advertising Agents, Editors, Politicians and the 
Departments of the Government rely upon its statements as the recognized authority. 

It gives a brief description of each place in which newspapers 
are published, population, local industries, name of county, etc., etc. 

It gives the names of all Newspapers and other Periodicals. 

It gives the Politics, Religion, Class, Nationality, etc. 

It gives the Days of Issue. | 

It gives the Editor’s name. 

It gives the Publisher’s name. 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives a complete list of all newspapers in each County, 
arranged by States. 

It gives a separate list of all papers rated in the body of the 
book with a circulation of over five thousand. 

It gives a list of all Class Publications (Religious, Agricult- 
ural, Trade, in Foreign Languages, etc.), with a complete index. 

It also contains many valuable tables and classifications. 

















{ 


_ The price of the AMERICAN NEWSPAPER DIRECTORY is Five Dollars— 
| net cash. If delivered by mail. 30 cents extra is required for postage. 
No reduction or commission is allowed to any one. 





As the most important portion of the information supplied by a mercantile agency con- 
sists of a report of the financial strength of the person about whom information is asked, so 
is the circudation of a newspaper generally considered the point upon which information 
will be of most value to the advertiser, The greatest possible care is taken to make the 
Directory reports correct. Every publisher is ied to systematically. All information 
is taken in a form which excludes any but definite statements ; while every effort is made to 
protect honest publishers against such as would regort to disingenuous reports to gain an 
unfair advantage. 


Address, Geo. P. Rowell & Co., Publishers, 
10 Spruce St., New York. 








? 
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ts it is the book he long had sought 
And mourned because he found it not.” 





THE CONSTITUTION, ATLanTA, Ga. ADVERTISING DEPARTMENT, Sept. 5, 1804. 
| Messrs. Gro. P. ROWELL & Co. : 

Gents—I am anxious to get hold of a list ‘of all the Dailies in the United States; also of the 
| Weeklies over = circulation. If you can sell me such a publication mney | advise me of 
| the price, and I will remit. Respectfully, J. KELLY. 


New York, Sept. 8, 1804. 

| Re Replying to the within. Did ae ever hear of a publication caited the American Newspaper 
Directory 1 t ‘“ fully described in the ineldsed circular. Price $5. It contains all the informa 

| tion you desire. ry respectfully, "GRO. P. ROWELL & CO. 

' 


spain, Sept. 10, 1804. 
to the Semngeing. Ob. Oh, yee, 1 Rave ened of tne American Directory. | 
Ibisuee ah I want. I to search through names for the nformation and | 
tnought you might have a publication couteaning cum exactly e list I desired. Much obl for | 
your information. I guess I will have to make Yours truly, T. J.K Y. 


NEw York, Sept. 12, 1894. 
If you can wait until November 2th, we ive a peewee what you want. e informa- 
| tion is exactly that which the Printers’ ink ¥. Year will contain. 








Year Book will only deal with papers eoatinet Kay the American Newspaper Direct- 


The 
ory bt circulations in excess of 1,000 copies each iss 
ear Book arrenqee its State lists and its Class lists of newspapers in the order of 
the abe ee hem; the phim ae oo are | first. D or 
newspa) e American Newspaper Directo 
Ruiated in the Book. ae 


ere 
these 4,465 oaly will be reca Printers’ Ink Year 

It will contain about - and will be sold for one dollar acopy. Ten cents extra 
for posteae, wi unless to a subscri PRINTERS’ INK. 

he system of putting the bigest circulation ratings at the top will bring them into 

bold relief, and doubtless prove that the American Newspaper Directory, upon which the 
Year Book is based, is very far from perfection. Its principal claim to attention, like Mr. 
Porter’s census, is doubtless to be found in the acknowledged fact that there is nothing else 
so good that can be used in its piace. 


The First Edition of PRINTERS’ INK YEAR BOOK will exceed 


20,000 COPIES, 


Every subscriber -. Svintony Ink is entitled toa copy, delivered free, in consideratio: 
of his annual subscri oo 

Publishers shoul rescenher that the circulations in the Year Book are for 1893, whi! 
what advertisers will be most interested in learning next aw will be, “ What will b. 
the circulation in 1895?” THIS CAN BE TOLD IN AN ADVERTISEME 

If you wish a page advertisement in Printers’ Ink Year Book in position opposite read- 
ing matter you can have it for $100. Half or quarter 8 charged pro rata. 

Do you ish to address the Advertisers of America 

Do you sometimes attempt to communicate with them by circular? 

Circulars cost ten dollars a thousand for postage. 


A quarter page advertisement in PRINTERS’ INK YEAR BOOK, 
in a position opposite reading matter, can be had for $25. 


f we send a check with the order you may deduct 10 per cent, making the net cost 
50. If you send the order quickly you get a better position. Address all communications to 


PRINTERS’ INK YEAR BOOK, 
10 Spruce Street, NEW YORK. 














NO POLICE PROTECTION HERE. 


The above is a reproduction of a 
photograph of the store of Gregg & 
Co., the largest furniture dealers in 
New York, and of the sidewalks in 
front and at the side. Being anxious 
to know how much the “ pantata” of 
the precinct required for permitting 
the corner of Fifth avenue and Four- 
teenth street to be obstructed, as 
shown, a representative of PRINTERS’ 
INK interviewed Mr. E, J. Leonard, 
the most active member of the firm, 
and its most courteous manager, who 
promptly asserted that nothing had 
ever been paid for police protection. 
He admitted, however, that the side- 
walks did not always exhibit the de- 
gree of commercial activity suggested 
by the picture. Messrs. Gregg & Co. 
do nevertheless take in and carry out 
an everlasting lot of stuff in the course 
of a year, 
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IT ALL DEPENDS, 
Bettows FA tts, Vt., Sept. 12, 1894. 
Editor of Printers’ Ink: 

What do you consider a fair rate per line 
(nonp.) per thousand circulation for advertis- 
ing in country weeklies? I see by the ad on 
back of last issue that daily rates in differe: t 
States range from about cne-tenth of a ceut to 
more than eleven cents per line for each 
thousand. I refer to first-class mediums (not 
from the proprietor’s standpoint, but from the 
acknowledgement of advertisers and prom- 
inent advertisers) and based on the circulation 
given by the American Newspaper Directory, 
or otherwise proven by the newspapers. 

Yours truly, A. F. Sparrow, 
Associate Editor 7zmes. 

The proper price per line (nonp.) 
per thousand circulation, in a country 
weekly, like the proper price per load 
to be charged for sand by the man who 
owns a sand bank, will depend very 
much upon who wants it; how much 


is wanted ; what will be done with it 
if not sold, and on what conditions the 
want, if not satisfied, can be supplied 
elsewhere, 























THEY ARE VERY GOOD INDEED. 
Morison, PHOTOGRAPHER, 
Haymarket THEATER Buroine, | 
Cuicaco, Sept. 4, 1894. 
Editor of Pruters’ Ink: 

Isend herein Dramatic News containing 
ads of mine, which were prepared and placed 
by Mr. Sam W. Hoke of the Admiral Cigar 
ette Co. I would like to have your opinion of 
them, W. M. Morrison, 

Each of the advertisements prepared 
by Mr. Hoke includes a very beautiful 
engraving of some prominent theatrical 
personage reproduced from the original 
photographs taken by Mr. Morrison. 
The idea is excellent and the advertise- 
ments are good. 

A SUGGESTIVE MAKE-UP. 
“Tue Kansas City Star,” | 
Kansas City, Mo., Sept. 5, 1894. { 
Editor of Printers’ Ink : 

I inclose two ads that appeared side by side 
in the Star of September 4, It seems to be a 
“horse” on the ‘‘make-up’? man, At all 
events it is a curious coincidence, It would 
be interesting to know which of these two 
clothing firms will derive the greater advan- 
tage from it. W. G. RicHarpson, 

Exchange Editor Star. 


Cover YourLegs 











Gur First Cut in Prices, 
Want Room for Ncw Goods 
In our Mawand Btores 
gre have 60,000 Pants 
Patterns. To close we 
i a a Pees + 4 
ry $20 and $26 Drose cod ample Pe 
find our and | Sane, ot the 


F. B. Robinson 
Tailoring Co. 


The Junction Tailors. 





_ Cine 
ANTIPODEAN METHODS AMERICAN- 
IZED. 


New York, Se;t. 1, 1894. 
Editor of Printers’ Ink: 

A dozen years ago the daily newspapers in 
Cape Colouy, South Africa, were distributed 
free. The white residents being few, it cost 
very little for a publisher to deadhead the 
whole, To have everybody see the paper was 
an advantage to the advertiser. Is not the 
present tendency of daily journalism in Amer- 
ica quite in the South African direction? 1 
would like the opinion of Macaulay’s New 
Zealander on this subject. Is he a reader of 
Printers’ Ink, I wonder ? 

ae 


Yours inquiringly, 
ee 
PHILADELPHIA BECOMING’ BOSTON- 
IZED. 





AYER & SON INVEST IN ‘‘ JUMPING BEANS.”’ 

PHILADELPHIA, Sept. 12, 1894. 

Editor of Printens’ Ink: 

* * * * * 

We would mention that on September sth 

we sold to Messrs. N. W. Ayer & Son, of this 
city, 2,500 of the “* Beans.”’ 

Lum SmitH Pus.isHinc House. 


PRINTERS’ INK. 
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MORE LIGHT. 


Office of J. Horaczk McFaxr.anp Co, ) 
Printers for Florists, Seedsmen aud = { 
Nurserymen. 
HarrissurG, Pa., Sept. 15, 1894. 
Editor of Pwinters’ Ink: 

** Somebody ”’ is way off in the reply to Mr. 
MacDonnell, who asks for “‘ chalk plate out- 
fits’’ in this week’s Printers’ Ink. He prob- 
ably wants an engraving outfit, such asis used 
by very many daily newspapers. You scratch 
through a “chalk plate” with a graver, and 
then make a stereotype for printing. Chalk 
plate does not refer to the old plaster process 
of stereotyping. 1 think Mr. MacDonne 1 
can get what he wants of the Hoke Engrav- 
ing Co., St. Louis, Mo, 

Yours truly, 
J. Horace McFakrvanp, 


> 


WITHOUT VIOLATING A RULE. 
Office of ** THe Cuicaco Trisune.”’ 





Business Dept. 
Cuicaco, Ill., July 30, 1894. 
Editor of Printexs’ Ink: 

There is no doubt at all of the value of 
Printers’ Ink as an advertising medium for 
publishers. As far as the writer is concerned, 
so many evidences of its great value have come 
to his attention as to leave no question in his 
mind that it would be a good investment, but 
we could not advertise in any publication of 
the kind without violating a rule of the Chi- 
cago Newspaper Publishers’ Association, of 
which we are a member. 

Tue Trisune Co., 
Hugh W. Montgomery, 
Business Manager. 





TO A WARMER CLIME, 
Rocuester, N. Y., 1894. 
Editor of Printers INK : 

We wish to call your special attention to 
our plan for sending four ministers of the 
Empire State on winter excursions through 
the United States. Winter excursions are 
now becoming very popular, and many per- 
sons prefer to take their outing at this season 
of the year. We ask you to co-operate with 
us in making these excursions thoroughly suc- 
cessful, and that you will do all you can to 
bring the plan before the people of your 
town, Yours sincerely, 

Tue Rocuester Times, 


—- 
in ae 





‘* Jones is a capital fellow,” wrote the edi- 
torin a puff paragraph, and next morning he 
read to himself the labors of the new composi- 
tor: ** Jones isa FELLOW.” 





’MENSE. 





Water Tuompson’s Ear, 
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JUST LOOKING. 





Tifoahaes, 


Citizen—W hat are you doing around 
here? 

Tramp—lI’m looking for work. 

** Work!” 

‘* That’s what I said, boss.” 

‘*Why don’t you advertise in the 
newspapers for a job?” 

** Look here, boss. 
wanted to find work. 
a 


I didn’t say I 
I'm Jooking for 


ee 


DID ANY ONE EVER HEAR THE 
LIKE ? 


Ocpen, Utah, Sept. 8th, 1894. 
Editor of Printers’ Ink: 

I have read your “ Little Schoolmaster”’ 
the past five years, I find it interesting. I 
inclose one of my advertisements of the 
Mimeograph Typewriter which I caused to 
appear in the daily and semi-weekly Standard 
of this city, every issue for July. Nota sin- 
gle reply nor application for catalogue came 
from it. How do you account for this ** cold- 
ness’’ on the part of the public? 

S. J. GriFFin. 

If every advertisement paid, then 
newspaper columns would be over- 
crowded and newspapers would multi- 
ply faster than at present—which, God 
forbid. Perhaps no one in Ogden 
wants a typewriter. Perhaps every- 
body who needs one is already sup- 
plied. Perhaps it is not the sort of 
typewriter people ought to want. 
Don’t be discouraged. Try again. 


TO WRITE advertising on one sub- 
ject or about one business, in time will 
draw heavily upon the stock of original 
ideas of even the most versatile writer. 
The best men will get into ‘‘ ruts” in 
spite of their efforts. The modern ad- 
vertiser knows the importance of 
bright, sparkling, original advertise- 
ments ; yet, such results are impossible 
unless ‘* new blood” is enlisted occa- 
sionally.—Dry Goods Bulletin. 
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AN ADVERTISING PSALM. 
Blest be, the ties that bind! 

The people to Our Store ; 
They are so good, we find 

We'll advertise for more. 


Since by this means they came, 
We mean to hold them there, 
And strive to make our name 
Familiar everywhere. 
—Boot and Shoe Recorder. 





GIN MILL SIGNS. 

In the saloon business the rule of individu- 
ality still predominates, and every man, nom- 
inally at least, trades under his own name (or 
a partnership of two), and makes a flaming 
proclamation of that fact. You will very 
rarely find a saloon man willing to hide, as it 
were, his light under a bushel. On the con- 
trary, about the first thing which the intend- 
ing saloon keeper arranges for is a colossal 
sign in primary colors containing his name. 
This business of sign making for saloon keep- 
ers is an inpudtentttennals of the outside trade 
which has grown up among “‘ middle men,”’ 
so-called, in tion with the develop 
of the retail liquor and beer business.—New 
York Sun, 

a eee 
CONDITIONS OF NEWSPAPER SUCCESS. 
By George French, in Newspaperdom, 

Success in any other line of business, or in 
any profession, does not presage success in 
the Coslesss of publishing a newspaper. 
Many newspapers are really directed by men 
the public never see, and whose very existence 
is known to but few people. The most inter- 
esting men connected with newspapers do not 
usually sit in the editorial inner sanctum, nor 
have desks in the private ion of the count- 
ing-room, But their whole being is suscepti- 
ble to that peculiar sense that intuitively 
knows the right and timely thing for the 
newspaper todo. This sense is as necessary 
in the counting-room as in the editorial de- 
partment. A newspaper begun without a 
newspaper man at the helm, a good field, 
good business ability in the counting-roofh, 
and money enough in the bank to pay 
operating expenses until the income earned 
materializes into the income received, can ex- 
pect nothing but failure. Very many of the 
papers that have failed, and those that will 
eventually fail, have started on promises; 
usually promises of support and capital made 
by politicians. The genuine newspaper man 
is worthy of analysis by Mr. Henry James. 
He has never been adequately presented in 
the world of letters. The attempts made by 
popular writers have produced ridiculous 
caricatures, ‘Ihe man who can sit at the 
managing desk of a daily newspaper and so 
direct the forces that make it as to create and 
preserve for it a reputation for solidity, reli- 
ability, thoroughness, brightness, newsiness ; 
give it that indefinable and und d quality 
that impels newsboys to speak its name first 
when howling their wares, and make men 
sel. ct it to beguile the tedium of a ride home 
in street or steam cars—such a man is worthy 
the study of the most accomplished analyst of 
character. Wherever there is a “ popular de- 
mand” for a new paper, shun that place. 
The demand will, in nine cases in ten, be 
found to be spurious. Study the field in 
every detail. Gauge the demand by what 
you can see, not by what you are told. Do 
not count upon taking one dollar’s worth of 
the patronage of any other paper, no matter 
how unpopular it may seem to be. 























ADVERTISING AS PAY. 
Ada—Wasn’t that an elaborate wedding of 
Miss Coldplunks at the Camel’s Eye Memo- 
rial? Her father must be immensely wealthy. 
Ida—Yes ; but he’s awfully mean, I hear 
the rector got little or nothing out of it except 
the advertising.—Puck. 
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A PROPHET WHO BLESSES GOOD- 
NESS ; 


Who says we are no et We told you 
that we would place Mr. im. Walton among 
our advertisers, He is there, bless goodness. 
Read his big ‘‘ad,’’ and see for yourself.— 
Clarksville (Mo.) Graphic. 


o 
NO MOSSBACK BEGGING FOR HIM. 


When we are compelled to go round and 
beg some mossback to advertise his goods, 
and he then decides to do it ‘‘ just to help the 
paper out,”’ we will quit the journalistic busi- 
ness like a hen quits a hot ash pile.—7y/er 
(Tex.) Harpoon. 


A PHILADELPHIA IDEA OF NOVELTY 


‘* Have you noticed the novel scheme I’ve 
devised for attracting attention to my win- 
dow?’’ said a down-town tailor yesterday. 
He then went on to explain, saying: ‘* You 
see I take a great pride in making a neat win- 
dow display, but many people used to pass 
right by without taking any notice of it. 
Then I set my wits towork, As a result I 
procured some old glass, and, after breaking 
it up ia small pieces, pasted it on the inside of 
the storewindow. Now the whole pane looks 
as if it were cracked, and hardly anybody 
passes without stopping a moment to examine 
it.” —Philadelphia Call, 

ee 
A SHOE MAN’S ATTENTION AT- 
TRACTING DODGE. 

_A number of old shoes were exhibited out- 
side the store of a Mount Vernon shoemaker 
last week, above which was hung the follow- 
ing placard: 

LAST YEAR’S STYLES! 
TAKE HOME A PAIR IN A 
BOX. 

THE OWNER HAS NO FUR- 
THER USE FOR THEM. 


The collection of cast-off shoes in appear- 
ance was something unique. Hungry Hig. 
gins in his palmiest days wore nothing to 
equal this assortment of footwear. Lots of 
people who purchase new shoes leave their old 
ones at the stgre, and the accumulation of 
these often reaches immense proportions, as 
any of our local shoe dealers can testify.— 
Boot and Shoe Dealer. 


—_+o- 
THE ADVERTISING VALUE OF A SMILE, 


I was more than struck by a simple adver- 
tising scheme of a retail shoe dealer which I 
noticed the other day. He spends what spare 
time he gets in the doorway of his store and 
to every possible customer who passes he 
smiles and bows. The recipient of this court- 
esy, remarkable in these degenerate days, is 
generally as much surprised as was your hum- 
ble servant. And my surprise led to interest 

-and interest to careful thought, and as I after- 
wards learned it had the same effect on many 
others, for the dealer in question informed me 
that he had gained many customers by it,— 
Boot and Shoe Kecorder, 
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A COW EDITOR. 
We are referred to as a “cow editor” by 





that contemptible, id. ging on 
Utah County Democracy, the Dispatch.— 
Manti (Utah) Messenger. 
te 
ONLY A LITTLE AD SCHEME, 
An excited d on a Broad 





car 
reported at Police Headquarters, that while 
passing the Hotel Vendome, a brilliant flash 
and an explosion came from the hotel. The 
passengers jumped out, and as the car sped on 
the conductor saw no more, Policemen 
hurried to the hotel and found an anxious 
crowd in the street, The theaters were just 
out and hundreds of people were gathering. 
But there had been no accident. It was only 
a scheme of the manager of the Broadway 
‘Theater to secure a flash light picture of the 
audience leaving the performance.— Boot and 
Shoe Recorder. 


IT DOES NOT PAY TO LIE, 


The question of whether or not it pays to 
misrepresent the circulation of a newspaper 
was answered by a prominent advertiser re- 
cently, and in a way that leaves no doubt as 
to the matter. 

“I have been doing business,” he said, 
‘with a special agent representing a paper 
having a circulation of, say, 30,000. had 
been convinced by the agent that the paper 
really had the circulation claimed. Accord- 
ingly I gave him a contract which recently 
expired. 

“* The agent came to me seeking a renewal, 
and at the same time to present the merits of 





another paper, of which he was recently 
appointed New York representative. 
“*What is its circulation?’ I asked. 


*Twelve thousand daily,’ he replied glibly. 
[ looked at the man in astonishment, for I 
knew that the paper was established but two 
months ago, and it would be impossible to get 
that circulation in so short atime. 

“* Not only did I refuse to give him a con- 
tract for his new paper with the abnormal 
circulation, but refused to renew the other 
one. y confidence in his statements was 
shattered, and I felt that he had deceived me 
in both instances,” — Fourth Estate. 








Announcement as made by modern 
paper advertiser.—7ruth. 


news- 
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A NEW HAMPSHIRE JOURNALIST. 


Col. Henry Oakes Kent, nominated by the 
Democrats to be Governor of New Ham 


shire, was born and has always lived in the 
town of Lancaster, in that State. He was ed- 
ucated at Lancaster Academy and the Mili- 
tary University at Norwich, Vt., having been 
graduated from the latter in the class of ’54. 


“3s 





He has since been for many years President 
of the ** Associated Alumni and Past Cadets” 
of the institution, and also one of its trustees. 
He read law with the late Jacob Benton, of 
Lancaster, and was admitted to the bar in 
1858. About this time, however, an opportun- 
ity to enter journalism, for which he had a 
taste, as well asa strong inclination for poli- 
tics, was presented, and he became editor and 
proprietor of the Coos Republican, which he 
successfully conducted for twelve years. He 
was three times successively—in 1875, 1877, 
and 1879—the Democratic candidate for Con- 
gress in the old Third District, a member of 
the House of Representatives in the Legisla- 
ture of 1883, and of the Senate in 1885 ; a dele- 
gate to the National Democratic Convention 
at Chicago in 1884, where he seconded the 
nomination of Grover Cleveland in a brilliant 
speech, and was Naval Officer at Boston, by 
President Cleveland’s appointment, from 1886 
tor e 

Col, Kent is a man of fine presence, pleasing 
address, and most courteous manners, and has 
a host of personal admirers in both parties, 
He is prominent in the Masonic organization, 
and has been Grand Commander of the 
Knights Templars of the State. As a cam- 
paign speaker he has no superiors in the 

tate, and he has also much skill as an or- 
ganizer. Whoever may be selected as Chair- 
man of the Democratic State Committee, it is 
safe to say that Col. Kent will look closely 
after the management of the campaign, and 
will make it as effective as is possible. 

Col, Kent is a brother of Mr. Ciiarles N. 
Kent, so long and favorably known to news- 
paper men from his connection with the ad- 
vertising agency of Geo, P. Rowell & Co., 
and as editor of the American Newspaper 
Directory, 





SuccessFuL advertising is not so much the 
result of art as experience, A college grad- 
uate might write a good advertisement, but 
he would not know much about putting it 
where it would “ pull.’”” When a man har- 
nesses up art and experience together and 
hitches them to a commercial chariot, he has 
a ‘*turn-out,’’ as we used to say, that is likely 
to take the blue ribbon,— Ram's Horn, 
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AN ACCIDENTAL AD. 


“* THe SpRINGFIELD Union,” 
SPRINGFIELD, Mass., Sept. 18, 1894. 
Editor of Printers’ Ink: 

The peculiar value of the accompanying 
advertisement and the circumstances of its 
appearance leads me to think it would be 
interesting to the readers of your weekly text 
book for advertisers. As night editor of the 
Union Re been my custom to boom = 
paper with “‘ear pieces,” appearing on each 
side of the title. On Sept. 12, the second day 
of the Springfield Ciub’s great bicycle meet, 
Sanger won the title of champion by winning 
the unpaced mile. The issue of the Union 
on the morning of Sept. 13 had as one “ ear 
piece” the following : 


SANGER AND THE UNION 
ARE THE 
RECOGNIZED CHAMPIONS. 














‘The corner piece was the talk of all the bi- 
cycle advertising men the next day, for, 
peculiarly enough, Sanger won on a wheel of 
the same name as the newspaper and the 
Union Cycle Company received for nothing 
the best advertisement published during the 
tournament. Terse and to the point, it occu- 
pied a position absolutely unpurchasable, 
and its value was evidenced by the comment 
which it caused. For an advertisemeut by 
accident I think this is a world beater, 

Yours very truly, F. A. WALKER, 

A POSITION TO BE APPRECIATED. 
Office of ‘THe Detroit Free Press,”’ 

Ws. E, Quinsy, President. 
Tueo, E, Quinsy, Vice-Pres't. 





H. W. Quinsy, Sec’y and Treas. 
Detxoit, Mich., Sept. 14, 1894. 
Publishers Printers’ INK: 

The rulesof the Detroit Publishers’ Associ- 
ation, of which we are a member, prohibit us 
from doing any advertising in Printers’ Ink 
Year Book under the penalty of a heavy fine. 

Please enter our order for a copy of the 
Year Book when published. We should be 
pleased to favor you with an order for adver- 
tising could we consistently do so. We trust 

ou will appreciate our position in the matter. 
ours very truly, 
HE Detroit Free Press Co., 
H. W. Quinby, 
Business Manager. 





WHERE, INDEED! 


Cuas. A, WooLFoLk, ) 
Advertisement Constructor, | 
446 West Main Street, [ 
LovisviL_e, Ky., Sept. 14, 1804. 
Editor of Prinvers’ Ink: 

Issue of September 12th Printers’ INK just 
received, 1 find twenty-five pages of adver- 
tisements, four pages of ‘‘Advertising in Can- 
ada” and three pages of reading matter. This 
is a mighty good showing for eee’ Ink, 
but where does the general reader come iui? 

Cuas, A, WooLFoLk, 
+e 

Country journalism to-day fills a more dis- 
tinctive sphere than ever before. If must be 
remembered that the country paper goes into 
a large class of houses where no other kind of 
newspaper finds its way. Its weekly visits 





are therefore of extraordinary consequence, 
for the eyes of such homes never fall on any 
other literature.— W, S, Coleman, 

















A MISNOMER. 


Of course I've read about ‘the man 
Who dves not advertise.” 

In every paper that I scan 
That phrase will meet my eyes. 


Some fearful stories have been told, 
With fiendish, grewsome zest, 

Anent the man—the tale is old— 
Who won’t—you know the rest. 


But ever since the world began 
There’s been no such a class. 

* The man who won’t”’ is xo¢a MAN— 
He is, of course, an ASS! 








A DESERVED PROMOTION, 

W. Bob Holland, for two years editor of the 
Chicago Saturday Blade, and late managing 
editor of the Manchester (N. H.) Saturday 
Telegram, has been engaged by the Dr. Miles 
Medical Co., Elkhart, Ind., to write their ad- 
vertising matier. 





SHOW CARD ADVICE, 


The impression that a price must invariably 
appear on a show card isa mistake, Unless 
you are offering something specially cheap, or 
making a rush sale of something good for a 
nominal price, it is better to mention no price. 
Simply call attention to your offerings in a 
few cleverly grouped words, and dwel! on their 
superior values at whatever price you may be 
asking. Confine yourself, above all things, 
to the truth, and avoid the abominable prac- 
tice of saying, ‘‘ Reduced from to —.” 
—Clothier and Furnisher. 





+> 


AN OHIO ADVERTISER. 





The advertising department of a newspaper 
is always worth reading, because it keeps one 
posted as to new things in wear, edibles, etc., 
and gives many tips as to bargains. Besides, 
it often contains things that are very funny. i 
noticed a good thing recently, which shows a 
very peculiarsense of humor (or of disgust) on 
the part of acertain Utica merchant. This 
dealer advertised as follows: ‘1,000 towels 
and suspenders at rgc.a pair,’’ and in another 
item: ‘* 1,000 prs. worth 30c., our price, 19c.”’ 
That was three weeks ago. In last week’s 
paper the same man advertises, without com- 
ment; “* Towels and suspenders o8c. a pair.’’ 
The presumption is that there was no rush 
for the articles at the lower price, and think- 
ing the reason must be that people are afraid 
of cheap things the dealer put out the later 
feeler. He is eithera philosopher or a wag. 
He is the man who, when the late mad dog 
scare was at its height and the council ordered 
canines muzzled for four months, displayed 
some immense, out of date bustles in_his 
show window with a card reading: ‘* Dog 
muzzles, 98c.”— Utica (Ohio) Herald. 





Tue man who buyeth and selleth and ad- 
vertiseth liberally in the paper, behold the 
people findeth him out and not to hurt; and 
the householder who taketh the paper and 
payeth therefor, the same shall prosper; he 
shall know when his taxes become due, and 
when the land is advertised by scribes and 
divers things; thereby he can get guod bar- 
gains at the store; who has a cow for sale or 
a pair of mules, knoweth there is a way 
which bringeth up the price of wheat,—Havre 
De Grace (Md.) Republican, 
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A SHOE DEALER'S SIGN. 


The premium for an odd and attractive sign 
must be awarded to a Herald Square shoe 
dealer, In his window isa fine pair of russet 
shoes and under them a card on which is 
pasted three new one-dollar bills. The card 
bears this legend: “* Three of a kind beats a 
pair.”—N. Y. Velegram., 





AN AD HAS MANY LIVES, 


The value of an advertisement, no matter 
how old, if once it has been committed to 
type, is very peculiarly shown in the experi- 
ence of Frank Howe, son of the late historian. 
For many years the historian was a resident 
of Cincinnati, engaged in the publishing busi- 
ness, He was at that time a very liberal ad- 
vertiser in the newspapers of the State, and 
receiveda —_ large mail, Thirty years have 
passed since then, and yet occasionally, to this 
day, letters addressed to Henry Howe, at his 
Cincinnati street and number, are received by 
his son ian New York, and after having been 
forwarded from Cincinnati, In one of these 
letters the writer explained that he had just 
come across an old paper containing an adver- 
tisement of a book in which he was interested 
and wrote at a venture to see if a copy could 
be secured. The newspaper had been packed 
away in some corner and had, after long dis- 
use, found an interested eye. This and other 
instances of the kind show that it is impossible 
to tell how and when an advertiser will get re- 
turns. It is made equally apparent that the 
good offices of an advertisement in a news- 
paper are never ended till the paper is de- 
stroyed.—Music Trade Review, 

———_- «or 

Mr. Henry Sampson, in his ** History of 
Advertising,’’ points out that mention is made 
in 1679 of a tradesman named Jonathan 
Holder, haberdasher, of the city of London 
who gave to every purchaser to the extent of 
a guinea a printed list of the articles kept in 
stock by him, with the prices affixed. The 
paper in which thisitem of news was recorded 
seems to have regarded Mr. Holder’s practice 
as a dangerous innovation, and remarks that 
it would be quite destructive to trade if sho; 
keepers lavished so much of their capital in 
useless advertising.—Drager’s Record. 
~~ 

IF goods are shown with skill, neatly print- 
ed cards attached to indicate prices, and all 
the information necessary presented to the 
eye, people will get into the habit of stopping 
before your windows at frequent intervals, in 
order to see something new. Therefore, it is 
essential that your price tickets and show 
cards as well as signs should be neatly printed 
as og! are the main feature in connection 
with the arrangement of the goods,—Har- 
man's Journal, 





i on 
Classified Advertisements. 


Advertisements under this head, twolines ormore 
without display, 25 cents a line. Must be 


handed in one week in advance. 


WANTS. 
Gree HOUSEKEEPING. Ads. 


Goop HOUSEKEEPING. Ads. 
QONBEAMS, FOR THE LITTLE FOLKS. 


TT. SOUTHERN MAGAZINE gets Southern. 
business, 
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4 Ma 8T. NICHOLAS MAGAZINE wants your 
ttenti and Geserves 16. 





SED Columbian stamps are bought 
by E. T. PARKER, Bethichem Pa. ° 


ANTED — Premium pictures or calendars. 
Address at once THE e THE GAZETTE, Le Roy,N.Y. 


AM values Columbian stam, reg ot poem 
ed. CRITTENDEN & BORG) 


LLUSTR’D features for nev vrs. 
HARPER ILLUSTRATING 8 s¥ a Columbas.0. 


borter? = effective advert! dis; 
NE E.L.SMIT! Washington 8 St. Boston tines. Ez. 


T= ec ceisagens rm Cure n gs? fails to 
st. for free sample. M. COHN. 332 Ww Bis 5ist 


ANTED—Small half-tone cuts. Send os 

and prices. DUPORT No, Elm St., West- 

. field, Mass. 
Wages no object. Ad- 
ters’ Ink. 


‘YOMPOS 
Sober and reliable. 
dress “ F. H. B.,” care Prin 


COMLOSITOR — Experienced compositor > 
sires permanen uation. per wee 
Address «TTSs F.,” care Printe: rsink! 


W 4nrED —Young man 
plate work and assist 
dress, with references, “C. A., 


ITOR wants situation. Best reference. 


oe tf A 

re a 
” Printers’ Ink. 

UI AN ballot sigmoteres, fac-similes, 

ved promptly and at low prices. ee 

PER USTKATING SYNDICATE, Columbus, 0 


SP 10c. for —— and then make cash sh 
fer on 1,800 puzzles, made to sell at 25c., but 
th? Valueless tome. ‘‘ PUZZLE,” Printers’ 


WANT to advertise in every paper that _. 
I antees what THE YANK, Hoste n, Mass., 
antees : 50,000 copies. Rate 7) cents until 

at noon. 


ORE nemapaner men to know the saving of 
M time, labor and money caused by the prep- 
aration of copy on the Remington Typewriter. 
327 Broadway, New York. 


SSOCIATED TRADE & INDUSTRIAL PRESS, 

Washington, D. C., serves all leading class 

journals with news and other matter. b- 
8 years. Write for parti culars. 


A™= you in doubt about the mailability of 
Susmemnpiase? | publication ! Send $5 for ex- 
rt opinion. r to Printers’ ‘a 
RADE & INDUSTRIAL PRE PRESS, Wash’n, D. C 


66 QMALL TALK ABOUT BUSINESS!” A 
banker’s business helps for men & women. 


€¢ Q@ MALL Ly 3 ABOUT BUSINESS” pa 4 
ped de safety. Paper 40c.,cloth 

Te. Our t tells about it and mailed 
free, FREMO P PUBLISHING CO., Fremont, O. 


LASSIFIED advertisements will be accepted 

ME eater) for the Year Book issue of 

vember 28) at 25 cents a line. 

Book ofa of about 600 pages. First edition guaran- 
teed 20,000 copies 


V ANTED—A head outside canvasser for ad- 

vertisements on a Brooklyn “ Elevated ~ 
R.R. Must be experienced. Compensation will 
be ample to the" ht man. DESMOND DUNNE 
CO., Room 1, Eagle Bldg., Brooklyn, N. Y. 


T= advertisers who advertise most and most 
successfully illustrate their advertisements. 
Let us show you ented to dhe perpen ours § It will 
SUSTRATING SYNDL 
CATE, Columbus, Ubi 
ig MASTERPIECES int is the finest illustrated 
rtising sheet on the market. Elegant 
4 r Christmas supplement or for merchants and 
svn mpleand pric —_ fer fall and holiday trade. 


r stam GRIFFITH, AX- 
Y 00, “flolyoke, Mass. 
oo advertising solicitor wanted 

to represent old-established, high-class 
weekly and monthly publications. itt vertis- 
ing medi of large circulation. New Engiand 
territory open Lag ae <epestanty to man 
of abili Add: age, , experience, etc., 
ew York City. 


“SOLI TOR,” Box bok 





PRINTERS’ INK. 


yg ned wanted. 
Posi 





th good medi 


cure for dyspepsia tha 
efficacious. ButI haveno money a4 
ie of it. Pay) is a fine chan 


ice here 
ith me and 
without 
it says. 


tor capitalists to go into this t 
e money. an want, of 
capitalists b: ring them of dyspe 
exactly w. 


“B. ” care Printers’ Ink. Ink. 
OUR — York, agency, is it satisfacto: 
he — Whe not tre ¢ try ow our new ew ayatei | t 


No B ... oan A cae. 
Rave been except for work , > Seek to 
ve been done, and then at very low rates. The 
of’ experienced, to-date 
advertising solicitors am 
at co! 
PH Ps & CO., 92 Times 
AN ota weekly 17 7 scaete Oe business office 
eekly of world-wide reputation, 
000 circulation, ought to be worth some- 
now have the benefit of 
pe! nominal cost. if you 
will send me a printed p of your ad I will re- 
— it at once with such comments and criticism 
probably enable you to improve its ef- 
fectivencss. For na- 


ELECTROTYPES. 





* AP one di you have received prices from every 

_ else write me, telling just what you de- 

and see how much money a will save you. 
aa KEYSER, 15 Beekman eekman St., N. Y. 


p4z $1.50 and get our t our best half-tone portrait. 
All kinds of cuts at_prices as su cicteg. 
Write us your wants. C Be ol PH 
GRAVING CO., 185 Madison Chicago. 
I F you are an advertiser ge _ aaa prices - 
electros. Work and prices the best. 
can ask Johnston, of inters’ Ink. ‘Address 
CHAS. CRASKE, 45 & 47 Rose St., New York. 


‘ | HE best ad can be spoiled a poor 
We lay ads so the: wi ts the ey eye, 
entile tn Mf electros. * ae 
STON, Printers’ Ink Press, 10 0 oun See N Y. 


CoNGwithont a advertisements will be a ecepted 
lay) for the Year Book issue of 


with x4 
Patan f ee 28) at 25 cents a line. 
Book of about 600 rst edition guaran- 
teed 20,000 copies. 


yu may write your own ads, but one thing 
—you can’t make your own cuts. 

2 pon 

PHOTO 

ENGRAVING CO., 185 Madison St., Chicago. 

a YE make electrotypes types for cies and 


eral advertisers a specialty. 
all-metal cut is more durable and saves more 


ge any other make. Our facilities 
enable us to fill | and small orders at a low 
rate. WM. T. BAR UM & CO., New Haven, Conn. 


( NELLUTYPE is preferred by advertisers be- 
cause it is 10 pee cent cheaper than other 


wood or metal its; it is so light for mailing 
purposes you save ie ‘cost of cut. Prints on 
wood as well as a 5) — cut die. on 
7s. cellu Ce A ———_ manufactured b: by e 
itimore, Md., U. 8. A 


ject ans 2 sete 
SPECIAL WRITING. 


OME of the best 4 and weeklies use A 
tial “ ed. copy.” It pays. G. T. HAM- 
MOND, Newport, R. 1. 


hes LASSIFIED advertisements will be accepted 
(without display) for the Year Book issue of 
yen A} ovember gp TP 
Book of abou pages. ition guaran- 
teed 20,000 copies, 














TO LET. 
ADVERTISING space in ST. NICHOLAS. 


OOD HOUSEKEEPING. 5 
G H. P. HUBBARD, aie wimes Bidg., N.Y. 


Goo, HOUSEKEEPING. | 
H. P. HUBBARD, D. Mgr. Times Bidg., N.Y. 


Cus LASSIFIED advertisements will be accepted 

J (without dis lay) for the Year Book ise iene of 

PRINTERS’ INK 

Book of about 600 

teed 20,000 copies. 

r re LET—Front office in ne well Wants No. 10 steam heat 

Street. yy and w 

electric light; about a0. subdi- 

vided into several offices. Rent, rr a 2 month. 
particulars GEO. 


For further address 
ROWELL & CO. 


T° ala wad letters from ladies, ’92, hr 4 


ovnmser 28) at 25 cents a line. 
pages. First ion 


fournal, 
and other leadi 
Mae to oule, Address me papers. Jo be iste 
FORTH PIN CO., Lawrence, Mass. 


————~-———_—_. 
NEWSPAPER INSURANCE. . 


NSURE present and future business by using 
8ST. NICHOLAS. 


C= IFIED advertisements will be accepted 
J elena te o> for the Year Book issue of 

vember 28) at 25 cents a line. 
bak of rr: 600 pages. ition guaran- 
teed 20,000 copies 


+ -—__—_——_ 
ADVERTISING NOVELTIES. 
GUNBEAMS, FOR THE LITTLE FOLKS. 


Monts rates invariable in ST. NICA- 





any ‘business or enterprise. Sub- 
tanta NAT. ACO'T FI FILE CO., mont, O. 
S EWING machines will boom your circulation. 


7a Go =k rticulars and prices. FAV 
abash Ave., jicago, Ill. 


to a kinds, from the humble alarm to 
C the stately “ Gren ”* Special designs 
made to order. H. D. PHELPS, Ansonia, Conn. 


F ‘OR the purpose of inviting announcements 

of aaverthing, pos, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once - 4 one dollar. 


UNT MARY’S Handy Need! Needle and Thread Pack- 

(for men’s use) takes. 180 words of your 

ad. Costs you 1 cent each. Sample by mail upon 
request. F. W. HALL, 178 Broadway, New York. 


C ‘LASSIFTED advertisements will be accepted 
weno by ae for the Year Book issue of 


ORITE 





NTERS’ INK vember 28) at 25 cents a line. 
=, of A. pay First edition guaran- 
teed 20,000 copies 

—-+ooe—_—____—— 
FOR SALE. 

ADVERTISING space in ST. NICHOLAS. 

UYER for two “novelty jalties. A. B. 
B ae Manch hester, N. ° na 
s 13 4 lines es 50,000 copies proven. 
D WOMANS WORK, ‘Athens, ¢ 

ANDSOME illustrations and initials for mane 


} Cg es weeklies and i general printin, aah 
ox inet. ae * 34 ERI: 
AN ILLUSTR TING G CO., Newark, N 


me ya weekly, official. “ame drug- 
menace man; time limited. 

ao at al rofit. 43.000. Big ; 
Ci Ad. sc apply * “W.S.R., » 508 8th Ave., N.Y. 


Por s SALE—Cheap for want of use, one Come. 
bell I intermediate newspaper press; prin 
sheet 36x48 ; one Bro paper cutter. 
Both guod condition. SUN, ” SON wi Williamsport, Pa. 


Ccwithout advertisements will be accepted 
——- display) for the Year Book issue of 

mK (Nove mber 28} at 25 cents a line, 
Rook of 8 a pout #00 pages. First edition guaran- 
teed 20,000 copies. 





PRINTERS’ INK. 
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SUPPLIES. 
AN ren 5 s& 
Printers’ Rollers. 
INC 


A et BRUCE & COOK, 
Water St., New York. 


pny ne | supplies business when noth- 
vay ry ST. NICHOLAS. 
N=% vy ress ; Gordon movement ; r + 
Aaa at . M. {. JONES & CO.,Palmyra,N 
Se tte fe pee want—THE YANK, Bos. 
ton. 50,000 copies. Rate 20c. until Oct. 1 at 


noon. 


Nes PAPER is printed with ink manufact- 
oo, RE Sore. ee Pac Woe ie 
-» New Yo. 
to cash buyers. ae 


more bai re romeerd s and addresses 


7.50 per M. La rts can scarcel: 
wt £ t from. pated . G. P. VAI 
ic Temple, oage. 


PAPE DEALERS— M. Plummer & 45 
St., N. Y., sell every kind of paper 
7 printers ‘and publishers at lowest prices. 

Full hie quality of Printers’ Ink. 


BF ER than t; typewritten letters—100,009 fac- 
simile letters, size Saree prin ~ oe your 
own pane on w fished r, $35. 
LANDON Columbus, Ohio. 
Eo them to stor CABINETS. Advertisers use 
4 them to store cuts. Dust-tight and vermin- 
. Various sizes. Price lists supplied. 
[EBER WELLS, 157 William St., New York. 


Crewithout a advertisements will be accepted 
Swine < as pay) for the Year Book issue of 
oe 28) at 25 cents a line, 
ere of lao 1 600 First on guaran- 
teed 20,000 ==. 
M X price per 1,000 : Letter Letter headi = $: note 
brim ot} we bill rer 1 ree. 
lars, § sxe Me 
in lots not less than’ send 


ENTE 


MISCE tha NEOUS. 
Ss" NICHOLAS. 


for a ALBERT 
St., New Yor! 





Goo HOUSEKEEPING. Excellent. 
G OOD HOUSEKEEPING. Excellent. 
QUNBEAMS, FOR THE LITTLE FOLKS. 


Vs AN BIBBER’S 
ters’ Rollers. 

T=. SOUTHERN ly Jentien all the 
intelligent and i wealthy So 


QEND cabinet photograph an 
12 — photos. G. PAINGLELD, Wi Ww ina 
Gap, Pa. 


CLASSIFIED advertisements will be accepted 
y] oe dis) } aepiae) for the Year Book issue of 
hey 28) at 25 cents a line. 

my of a aaa 


First edition guaran- 

teed 20,000 — 
Y BOOK, “ Advertising for Retailers,” (64 
t I know about re- 


4 pages) tells the most t 

tailing. You can en ¢ wget it whether you a 
like ney ore and min ._ Pll send it for 
cents. ARLES A ISTIN BATES, Vanderbilt 
Building, . . 


T™3; on ay ne miscellaneous thing about THE 
Boston, is the points of - a 

from which replies come to an adv in 

ite columns. All else is definite. ‘Cireulation, 

50,000 copies, Adv. rate 20 cents 

agate line until Oct. 1at noon. Thereafte 

anno’ eda te higher. 


— <> --—___ 
BILLPOSTING AND DISTRIBUTING. 


H. JOHNSTON, advertising distributor. 
e 1531 Franklin Ave., St. Louis, Mo. 
LASSIFIED advertisements will be accepted 
(without display) for the Year Book issue of 
INTERS’ INK (November 28) at 25 cents « line. 
iouket ¢ of about 600 pages. First edition gaaran- 
teed 20,000 copies. 
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ADVERTISING MEDIA. 
pe of Boston can place your business satis 
factorily. 


A GOOD investment : Insert your acs for mail 
buyers in the AM. HOME JOURNAL. 


pyaar. GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market. «J. 


ARDWARE DEALER’S MAGAZINE. Send 
for adv. rates and copy. 78 Reade St., N. Y. 


COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, 12 Tribune Bdge N Y. 


T® OPTICIAN AND JEWELER, 9 Maiden 
Lane, N.Y. A peculiarly good medium for 
ae advertisers. 


rson adv vertising in 'RINTERS’ INK 
4 to e amount of $10 is atitlod to receive 
the paper for one year. 


Don Noreen ike CRY READY 


3 pate aint T z cities. One inch one 
») month in all for eis. Send for list. O. L. 
MOSES, 132 Nassau St., N. Y 


A DVERTISERS— ae 10 — per line ; circu- 
atom ae, Best medium on earth. CRIPE’S 
RCIAL REPORTER. Marion, Ind. 


R™ EADY |PRINTS—All sizes ; sizes ; low prices ; varied 
jal news service. 'UNION 
PRINTING Gc COM ‘ANY, 15 Vandewater St., N. Y. 


I E INDEPENDENT. Own your own news- 
re. Send for estimates to PICTORIAL 
WE IES CO., 18 & 20 Rose St.. New York City. 


Te METROPOLITAN AND RURAL HOME, 
+» an ————— and family journal, “4 
sues over 500, monthly. | It pays advertisers. 


HERE is no easier way of way of reaching 5,000 mai} 
buyers than tak aes a trip with us at 5 cents 
r line, AMERICAN HOME JOURNAL, Easton, 


K by BH HEARTHSTONE, 285 Broadway, N. Y. 
d-in-advance circulation of any 
similar ao in the United States. Send for 
rates and sample copy 
By SOUTHERN MAGAZINE represents the 
high-class apy oa — of the South fully, 
and the South is to da; tter able to buy than 
any other section. Advertise there now. 


A DV ERTISING in newspapers of “ ped - 
4 culation” means “ BUSINESS’ For 

ulars address A. FRANK RICHARDSON, —— 
Bidg., N. Y. Chamber of Commerce, Chi icago. 


LASSLFIED advertisements will be accepted 
(without — lay) for the Year Book issue of 
nape gf = parang Ly a a line. 
Book of abow pages ion guaran- 
teed 20,000 copies. 


6é + OUR pager | is a hustler for orders.” —J. J. 


Mae- 
AZINE. The publisher guarantees 125,000 circula- 
tion eaeh month. Adversicing om oftcs, 517 Coane a 
Court, New York City. C. E. S, Manager 


PesteRniry PAPERS— 1 am special agent _ 
all the official and leading papers of the va 
rious fraternal orders. One inch, one Rates fur in 

‘ur- 


18 of the best papers, will cost $25 
on § ia lists of Masonic, Royal A 
num, A. O. , Knights of Pythias audallons. 


= of this ha Send for list and rate card. gn. 
KRANTZ, Special Agent, 102 W. 14th St., N 


PREMIUMS. 
e has the best premiums. HOME 








O'R 


MPANY, 42 Worth St., NewYork. 
EWING machines half price to publishers. 
Lists free. AM. MACHINE CO., Chicago, Lil. 


a a NICHOLAS celebrates his twenty-first birth- 
y so successfully that ~ first edition of 
the aS number is all so! 


Divi! increase Your an are 
my | increase your avg tase 
CO., 42 Wabash Ave., Chicago, 


can FIED stualliinwaiee will be accepted 
(without Eo for the Year Book issue of 
PRINTERS’ | miber 28) at 25 cents a line. 
Book of A 600 pages. edition guaran- 
20,000 copies. 


the best. 
7 VORITE 





PRINTERS’ INK. 





ADVERTISING AGENCIES. 
AE indorse st. NICHOLAS. 
HAVE vou triea Dodd of Boston! 
GUNBEAMS, FOR THE LITTLE FOLKS. 
[OPP of Boston can probably help you. 
A GENCIES know GOOD HOUSEKEEPING. 
AGENCIES know ‘GOOD HOUSEKEEPING. 


WH it be well to magne what Dodd 
f Boston can do for n do for you 


GP EO. ¢ y ness i. special a savertsing agent for 
dailies. 


W. i4th St., 
Cus. K. HAMMITT-AGserk Ae Broadway, 
lly. 


N.Y., willserve you 
~~ YEARS’ e rience in newspaper advertis- 
25 ing. GEO. W. PLACE, rim N.Y. 


100 LEADING dailies, circ. 
FLETCHER ADV. AGENCY. Cleve xd, 0. 


¥ ‘ou — ag advertise anythi anywbere 
— write to the GEO. P ROWELL 
ADVER ISING CO., » 10) Spruce St., New York. 


ESULTS highly gratifying to the advertiser 
R ectae, f pouty ar own froma small outlay 
throug’ Doda’ 8 id's Agency, of Boston, Mass. 


ICKS’ New r =r Advertisin Agency, 
H WILLIAM CKS, pro rietor, 
uu St., New York 


‘HARLES H. ruLERS Seana ADV. 

AGENCY, 112-114 Dearborn St _, Chicago, ill., 

Temple Court, New York. Established 1 Es. 
timates cheerfully furnished. 


( ‘LASSIFIED advertisements will be accepted 

Comes display) for the Year Book issue of 

INK (November 28) at 25 cents a line. 

Book of about 600 pages. First edition guaran- 

a 20,000 copies. 

‘HE ein: STATE ADVERTISING AGENCY, 

Kan: ty, Mo., offers general advertisers 

a good service on reasonable terms for Western 

eboasions. We prove our work. If you wish 
© enter this field, write to us. 


AM recommend THE. YANK, Boston, with 
ieasure, because there’s no quibblin coves 

the bills. Advertisers get results, and | 

7a for THE YANK. Therefore always put ‘THE 
NK into an estimate. Rate advances Oct. 1 

at noon. 50,000 copies. 











> 


BOOKS. 


ANGER SIGNALS, a recess of pesctions 

ints for general advert *rice, by 

mail, 30 cents. ress PRINTERS’ INK, 10 
Spruce St., New Yor 

({LASSIFIED dvertanisnie will be accepted 

er on lay) for the Year Book issue of 

PR: ovember 28) at 25 cents a line. 

Book of Pony 600 pages. First edition guaran- 
teed 20,000 copies. 


ADDRESSES AND ADDRESSING. 
S'- NICHOLAS. 





(CLASSIFIED advertisements will be accepted 
(without display) for the Year Book issue of 


PRIntERS’ INK (November 28) at 25 cents a line. 
Book of about 600 pages. First edition guaran- 
teed 20,000 copies. 


JERSONS who have facilities for bringing ad- 
vertisers and consumers ow contact t so 
lists of names and addr em 
in 4 lines, under this head ‘onne for one dollar. 
Cash 


with order. 
sold cr rented. Valuable 


I ETTERS bought 
4 lines of fresh letters pases in stock for 
— Write for _~ cErikG ices. Medical let- 
ters a specialty. GWELL & CO., 112 
ago, Il 


Dearborn St., C. 
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STREET CAR ADVERTISING. 
7 figures are never beaten. 


A, 3: JOHNSON, 261 Broadway, New York City. 
. 

W RITE TO FERREE, Fi First National Bank 
Bidg., Hoboken, N. J. N. J. 


FOR rest er ear vertising in Ni low Bagtendet- 
dress M. WINEBURGH, Times Bidg., 


OR Street Car Ad im 
F GEO. W. LEWISCO., Girard Blag.,F Pia, Pa. 


BS inducements for adv. vertising on the oe 

vated —- 8 eee = omiye and 
cars 

Shotchea free. “COHN Bik BROS., Rremple ¢ Court ee 


(CLASSIFIED advertisements will be acce accepted 
lay) for the Year Book issue of 





(without 
Book of about 600 pages. First edition guaran: 
of abou! pages. m guaran- 
teed 20,000 copies. 


———————~ + 
ILLUSTRATORS AND ILLUSTRATIONS. 


Ss NICHOLAS. 


F° R magazine illustrations, H. SENivk & CO., 
10 Spruce St., N. Y 


QOLID TYPE talks inGOOD HOUSEKEEPING. 
© Illustrated ads show excellent. 


Gop TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excelient. 
25 ~ 


CENTS! 3 spec. nos. the ART STUDENT. Fine 

2 pen drawings & cartoons. 132 W. 23d St.,N.Y. 

gy ot ane des s for advertising and 
D*i {e LTz, 229 E. 14th Sten. , A 


Crass ha amelie will be accepted 
(without display) for the Year Book issue of 
NTERS’ 


— sol ovember = ry j. 3 — a line. 
Book of abou’ pages. ion guaran- 
teed 20,000 copies. ” 


ADVERTISEMENT CONSTRUCTORS. 
St NICHOLAS. 





ADVANTAGEOUS ‘ads made ; easy terms. R. L 
CURRAN, P. O. Box 2208, New. York City. 


PRE “Two Heads” ad on the last of last 
week’s Printers’ Ink was my work. BERT 
M. MOSES, Box 283, Brooklyn, N. 


7’ E have turned out more ads ona better ones 
than any other house in the business. WM. 
JOHNSTON lanager Printers’ Ink Press, 10 
Spruce S8t., New York. 


Cusp advertisements will be accepted 
Coreen ¢ - lay) for the Year Book issue of 
INTERS’ November 28) at 25 cents a line. 
Book of about 600 irst edition guaran- 
teed 20,000 copies. 


66 [°° of Ideas for Advertisers.” 50 illus- 

trations. 70 styles of ready-made ads. 
— oe of type. —— hy —— Fe ¥ 
tions. 100 pages. n an > = 
MA ALLETT, publisher, 78 Reac Reade Si “ 


SOME lawyers and doctors get more for their 
services than others. I get $5 each for med- 
ical ads and wh ads. y see 
to think they are oo eap. have some samples 
of oa work. Send a stamp and I'll rend proofs, 
w. BRETT, 261 Broadway, New York 


pert you think your ad your ad would demand atten- 
tion if a different cut were used every week! 





. apiece. 
I'd ile to 
ru 
MOSES, Box 


fo 
write nde man in a city can get them. 
wri oy you to fit these illustrations. 
az pare to please you. BERT M. 
Brooklyn, N. Y. 


| $52 I will write 52 advertisements and sup- 
py attractive and artistic outline cuts for 
sg Fm he retail lines of pianos, groceries, 
rdware, clothing, shoes, dry goods or 
jewelry. I a write and deliver the ads all at 
once. They we for in three months, or 
I will talons a eeee ix months or a year, or : 
will allow six per cent discount for with th 
order. — nae ape AL, ped Fo ad. 
any order. Citas. 
TEs. S, Wanderbit Building, N 
= Ads that sell good: 
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etic toe 


IT the nail ueere 
what Mr. per, 
the cleverest 
way Tye oy be Y.M.C. A.” 
Wil send end yous one 0: — along with 
‘or 2c. stamp 
ane ey Business Busete” f Box 63, Station When. 
ey PRINTERS’ INK aang bove motions 
e two issues preceding one 
mens of the work Ertist is doing. I believe 
he is the best artist in the country, for advertis- 
ing work. Between us we are turning out some 
things. We ee to work 
on illust: ye ne lets, cata- 
logues, a d street car cards, but we 
also get p designs for + x heads, business 
=e and such thi eS I want o. nee _ 
ose who aj ¥~- e rtance 0 ving 
Hs ust righ ht—who do 


their advert: matter j 

care to waste time and money experimente— 
who are willi a fair price for extra good 
work. Stee s STIN BATES, Vanderbilt 
Bidg., N. Y. 

TREET car advertising is a ape when the 
= cards are right. t is a card 
that will reach ht out of the rack and pull 

ple’s cloth thes. 


It ought to have enough artis- 
ion afte: 


ic merit to hold their Ztventio ard and 


inted, Spy 
to leave an fmapression I pay up that kind of 
ecards. For $751 will make a se = illus- 
trated car cards in two or colo! 
does not t include the engraving or prin 
I will do that too if you want me 
be made for s =4 and for more. At a omalier 
Bk they are not really good > Above 
75 for six it’s merely a matter of taste and 
money e that price they are good encug> 


be better than an 34 I have seen — 
AUSTIN 1 BATES, Vanderbilt Bldg., N 


NEWSPAPERS 
ann PERIODICALS. 


Advertisements under this head, two lines or more 
“a display, 25 cents a fie the With dis- 
yor ‘a price is 
60 cents a =) Mn be handed 
in one week in advance. 


CALIFORNIA. 


OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 


= 




















1 AN JOSE is the great fruit-growing center,and 
the DAILY MERCURY is the leading paper. 
CONNECTICUT. 





Bares placing advertising in Eastern Con- 
necticut see THE Day, New London. 


WEEKLY TIMES: Hartford, CONN. 


T THE ag sal 


widgopert, Ce Con 

Dai ally 7 Weekly 

Western Connecticut "ONIONS. Oo” ee by the 
TWO 








Moses, New 
Vanderbilt Bidg. THe "GNto 
CO., Bridgeport, Con: 


THE =aeOuD TIMES. 


ntative 
TU BLISHING 





WILLIE O. BURR, Publisher. 
RouFvs H. Jackson, Bus. Manager. 
Daily— 12,500 circulation. 


The great advertising medium for reaching the 
Nutmeg State. 


Weekly—7,000 circulation. 


PERRY LUKENS, Jr., New York Representative, 
73 Tribune Building. 
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THE TWO HERALDS. 


WATERBURY SUNDAY HE HERAL. 
BRIDGEPORT SUNDAY HERALD. 


Every nook and corner in orner in the Nu State is 
covered by them. By special ti Sunday pony 
expresses these two papers are delivers junday 
morning all over 
are sent into on New Haven, Meriden, 
Danbury and Anso. 

Combined circulation, 80,000. 150,000 Readers. 


DISTRICT OF COLUMBIA. 


AMERt advertisers advertise in wy FIELD’S 
WASHINGTON, Washington, 


‘GEORGIA. 


T= ENTERPRISE, Smithville, Ga. Official 
organ of Lee County. All home print. 

















PRINTERS’ INK. 





GPa RAND RAPIDS DEMOCRAT, the 1 cing pe 
¥ per in Michigan, outside Detroit. 13,000 


40 000 = PROVED CIRCULATION for 


nant a Line. ream copi 
root of circulation free. 
“ONCE A MONT DETROIT, MICH. 
ETROIT ILLUSTRATED SUN, ‘oce, bir 000 ; 
SUNDAY SUN, 24,000. Adv bi7 tem 
ple Court, ten York City. 
room always open to inspection of i. 
or their representatives. 
| tg a Advertise ——- you will get pay 
Advertisers are well please 
ILLUSTRATED and ee SUNS, 
Detroit, Mich. Advertisi ng office, 517 Te mple 
—, New York City. Write for full particu- 
. Circulation, 118,000 weekly. 























INDIANA. 
The Big Weekly of the West. 


The AMERICAN ~;y~ Ind., 
is the largest WEEKL et tened Indiana. 


IOWA. 


TT HE beat advertisers a) gontete a good adver 

_— ng medium E TELEGRAPH, Du- 
buque, Iowa, has many of ham represented in 
its columns. Write for rates and sample copies. 


KENTUCKY. 


R4gke G _— stock 

















pays farmers. STOCK 
reaches that class. 

A MERICAN BAPTIST. Louisville. Est. 1879. Best 

‘\ adv. medium among colored people in South. 
if dant y aid THERN MAGAZINE shows the great- 











of all monthlies 





that have not cut sain 
MAINE. 
BANGOR COMMERCIAL. 
J.P. Bass & c %0., Publishers, Bangor, Me. 








Daily average, nearly 5,000 copies. 
Weekly average, over 16,000 copies. 


PERRY LUKENS, JR., New York Representative, 
73 Tribune Building. 


MASSACHUSETTS. 


40) WORDS, 6t., 50 cts.; $1.50for1mo. ENTER- 
PRISE, Brock ton, Mass. Circulation 7,000. 


New Ly matey 4 (Mass.) JOURNAL. Daily aver- 

















aS over 4. Remember us when placing 
DAILY GLOBE, EVERY 
FALL RIVER. EVENING 


Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 


W. F. KENNEDY, Managing Editor. 
wm. 2:5 HANSCOM, Business Manager. 


MICHIGAN. 


Oe SUNS, 118,000 weekly. 








ETROIT SUNS, [ILLUSTRATED and SUNDAY, 
circulation, 118,000, are profitable mediums. 








MINNESOTA. 
MPeulation of TIDENDE has the largest cir- 
Prag of any Norwegian- paper 
The Housekeeper, ~—- 

izs,o00” Pays Advertisers. 
Dt. 
Population to-day, 7%, 


The most prosperous city oe: the country. 
THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 


Fypeeed —_ ‘day in t in the year. It is the 


omer and largest circulated news r at the 
head of the lakes. = 





PERRY SX me 


Lukens, Jr., Eastern 
73 Trbune Building, N. 


MISSOURI. 


EROLD DES GLAUBENS, St. Louis, 1 Mo. ae 
1850. Circulation 33,000. Brings re 
TH HOME CIRCLE, St. Louis, Mo 
advertising medium in the West 
copies each month. 50c. per agate line 
lished in 1880. 








, is Sa best 
75,000 
Estab- 


NEVADA. 


HE WEEKLY COURIER, Genoa. Six pages. 
All home print. Leads in Nevada. 


NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find IT PAYS! 


NEW YORK. 


S*- NICHOLAS. 

















[BREE trial lines 25c. in Watertown (N. Y) 
HERALD—30. readers. 





OR any good business it will 
F CHRISTIAN ADVOCATE, New York City. 
OWELL accords THE LE Roy GAZETTE largest 
ems circulation in Genesee Co., N. 


to use THE 








TNDER n nt. zh COUNSELOR. 
Rouse’s 8 "Point, linton Co., N. ¥. Write for 
advertising ra’ 
'PfHE a; WORLD 
Circulation Map 
Will interest you. 


on your advertisement. 
___RaTE Low ! CIRCULATION LARGE! 


F.* M. LUPTON’S popular periodicals, THE PEO- 
PLE’S HOME JOURNAL and THE LT ee 
Home GvuEsT. Sworn circulation, 500,000 copies 
each issue. Advertising rates, $2.00" per agate 
line, less time and s 
copies and further 


F. 
LUPTON, publisher, 106 & 108 Reade 8t., N. Y- 
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7 EWBURGH, N. Y. 25,000. leading 
newspaper, daily Re 3. ine ES JOURNAL. 


469 
OKLAHOMA. 





A COMPARISON. 


During 1898 the New York EVENING 
POST contained 25 per cent more cash 
advertising than any other evening 
paper in New York, a visible 


[pu GUTHRIE a LEADER, the lending 

— in the igen ge accepts ad- 
vertisin; and positive guar- 
antee that it has double the fe —F ¢ 


7 newspa) 
Lucas, Adv. iv. Mgr.” 








to its superior value as an  onvertittng 
m 








ADVERTISING IN 


TEXAS SIFTINGS 


ge PAY Lifts 
“REDUCED To 10c. 
GODEYS 


BIG INCREASE OF CIRCULATION. 
Present Rates, 75e. per line. 
Send for rate card giving discounts. 
: THE GODEY COMPANY, NEW YORK. 
3 | FE has moved to its 
own building at 
19 and 21 West 31st St. This 
building is said to be one of § 
the finest specimens of archi- 
tecture in the city of New York. 
HICKORY BICYCLES 


civen away FREE ey tHe 


Daily Press & Knickerbocker - 


SUNDAY PRESS. 


ALBANY'S BEST AND MOST 
POPULAR NEWSPAPERS. 











NEARLY 
FIFTEEN HUNDRED NEW SUBSCRIBERS 
GAINED IN FOUR WEEKS. 
READ THE PRESS for particulars. 
Books Open to Advertisers! 


OHIO. 


eo UM FARMER for wy Ohio. 








inch this year. Zanesvi 


M “ani 


4 Vie TOLEDO EVENING NEWS leads its com- 
petitors in local circulation—11,000 m—11,000 daily. 

I 148208, MORNING * TIMES S gnd EVENING 

NEWS. C 4,000 a y. 

7 OUNGSTOWN VINDICATOR, = daily, 5 

weekly. Leading newspaper in Eastern Ohio. 

AMERICAN FAREER AND ewabepe NEWS 











Sle ~ HE A 


spate 
pea yg of any monthly in the State le Ohio, 
and the second largest circulation of any — 
ly rate is tow. and journal in the world. The 

low, and advertisers tell us that it + 
them EO. S. BECK, Eastern Manager, 193 
Worla Bide .» New York vity. 





PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN has the largest 
) circulation of any Scranton paper. 





CLARION (Pa.) JACKSONIAN has the largest 
/ cire’n in a Dem. county. Home print. $3 inch. 


ESIRABLE READERS and a good circula- 

} lo =. what gevertuees receive in the 

well-to-do, intelligent 

ot read the ts with their my every 
WALLACE & SPROUL, Chester. 


NTELLIGENCER—Darzy and WEEKLY, 
es ylestown, Pa. 
For gu teed circulation see 
Rowell’ 's Directory. Always 
the leaders. 





always best noe for 
advertisers’ pu 





TEXAS. 


T= = BAPTIST STANDARD, Waco, Texas, 

has a bona fide weekly issue of 20,000 copies. 
The BaPTist WATCHMAN, of the Indian Territory, 
and the BAPrisT OBSERVER, of men, Texas, 
have been absorbed by the STANDARD. 


rae POST = Houston, 7=as. 


R REGULAR ISSUE? THAN ANY 
Dany iN in ERE and is so guaran y Row 
ell’s 1894 Di: rectory under a forfeit of #100. S Cc. 
BECKWITH, Sole a Foreign Advertising, 
New York and Chicago. 


WASHINGTON. 


@EATILE TELKGRAPH 
k 

















QEATTLE TELEGKA “me 


the 
Democratic daily north o' San Fran 


~~ 





tion. Little more than a decade ago, where now 
the din of a modern city of ore ig rises 
ream, 


districts produce $10,000,000 annual- 
ly. fry abis power of the Spokane River 30,000 


eae power, greater than Minneapolis. Six hun- 
a ouses show a trade of $12,000,000, with 
wholesale business as ~- in its infancy. The 
SPOKESMAN is the recognized exponent 
of all the best interests of Spokane and the vast 
country tributary to it. 


WISCONSIN. 


ieee Milwaukee. The leading German 
44 religious newspaper in Wisconsin. 
Wwe 1st poe AGRICULTURIST, Racine, Wis. 
circulation of any English paper 
in Wiesain 


SO. & CEN. AMERICA. 


SEND for sample copy 
PANAMA STAR & HERALD. 


S 
ANDREAS & CO., 52 Broad St., N. Y. 


LOCAL papers in Cuba, Mexico and 
500 South America are used by our —- 
ers. 
ay 




















pe markets -~ Bs world for America 
em and be convinced. SPANISH- AMERI- 
N NEWSPAPER co, 136 Liberty St., N. Y. 








PRINTERS’ INK, 





“Bunch 


your 
hits” 


If you want to hit advertisers strike where they 
are: in PRINTERS’ INK. It is made for 
them. They need it; they read it; they heed 
itt A PRINTERS’ INK reader means an 
advertiser — now or to come—and a wise 
one. Make him wise your way. Talk to him 
through PRINTERS’ INK. You may win the 

PENNANT 





Reader: If you think this ad of mine is a “safe hit,” 
may I not “put you on”’ to a new “‘curve”’ or two, in 
business perhaps help you along the coaching line and 
“across the home plate?’? Do you want to try? It 
costs nothing to write me, Wo.stan Dixey, Writer of 
Advertising, 86 World Building, New York. 





eds 
S. "OY 











PRINTERS’ INK. 


Thirteen se Without Cost 














wee are ire we i 
west (Vy ma 


RY oa 


ad '\\aut 





Fs y advertisement contracted for to appear 


| in Printers’ Ink for the year 1895 will 


be inserted in all remaining issues of 1894 


and in Printers’ INK YEAR Book 


ms FREE Wt 


After the new year begins bills will be rendered monthly. 





ADDRESS 


PRINTERS’ INK, 10 Spruce St., New York. 


Sept. 26th, 1894. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors and Pusuisuers. ~ 


guest every Wednesday. Subscription 
0 Dollarsa year. Five Cents a copy; 
Five Dollars a hund No back numbers. 
cy News per poles who desire to sub- 
scribe for for the benefit of their 
advertising patrons aa om obtain special terms on 
application. 
ia Being printed from plates, it is always 
possibk. to issue a new edition of five hundred 
copies | for $25, or a larger number at five dol- 
lars a hundred. 
t= If any person who has not paid for it is 
receiving PRINTERS’ LNK, it is because some “= 
has subscribed in his name. Every = 
stopped at the expiration of the time > pald fo 


Orrices: No. 


CIRCULATION. 


Average for last 13 won, - 
Last issue. - - 


NEW YORK, SEPT. 


10 Spruce STREET. 


19,040 copies 
19, 





I 804. ‘ 





26, 








SOME attempts to advertise result in 
adverted eyes. 


EVERY change of copy should be an 
improvement on the last. 


A PICTURE of health—the one 
labeled, ‘‘ After Taking.” 


DEPARTMENT of claims—the one 
that handles the circulation. 


THE Wheeling Mews is not pub- 
lished"in the interest of bicyclists. 


AN advertisement does not sell 
goods, but it helps the seller to sell 
them. 


ADVERTISING cannot fail to injure a 
man when it is all done by his business 
competitors. 


A ‘‘ STAR” PAPER is one that has an 
asterisk attached to its rating in the 
newspaper directory. 


IF you want to get money in order to 
advertise on a large scale, advertise 
now on a small scale, 


Ir Is singularly appropriate that the 


**sandwich” man snould usually ad- 
vertise a cheap restaurant. 
—_—- 


Just as long as a newspaper editor 
has to depend on the counting-room 
for his salary, the counting-room will 
continue to lend him considerable 
assistance in his editorial work. 


PRINTERS’ INK. 


THE publisher of a ‘long felt 
want” should not expect to secure ad- 
vertisements before readers. 


ADVERTISEMENTS are like men in 
that those which accomplish the most” 
frequently have the most faults. 


AN advertiser who confines his ad- 
vertising to one medium cannot reach 
everybody in an entire State or section. 


OnE little ad which is seldom in- 
serted by any one not of the weaker 
sex reads: ‘‘ Come back and all will 
be forgiven.” 


A RECENT number of the Boot and 
Shoe Recorder, one of the finest trade 
journals in the United States, contained 
over 200 pages. 


‘* JOKES” printed in the theater pro- 
grammes and religious weeklies are 
rarely credited to the papers they have 
been clipped from. 


THE business manager of TZhrift 
wishes that his advertisers would 
“check” their ads in advance instead 
of ‘‘ ticking” them. 

eo 

THE American Agriculturist will, 
iu future, be issued weekly instead of 
monthly, and the subscription price is 
still one dollar a year. 

SOME newspapers seem to be of the 
opinion that it is better for a merchant 
to have advertised and lost than to 
have never advertised at all. 

THE fact that some publishers object 
to having the circulation of their papers 
made known is an excellent reason why 
they should be made known. 


THE persons who take greatest 
pleasure in reading the advertisements 
of some articles are the manufacturers 
of or dealers in rival brands. 


MAny of the newspapers which ad- 
vertise in PRINTERS’. INK not only 
benefit themselves, but the sections of 
the country they circulate in, 

ACCORDING to the Union Printer 
some of the New York dailies have 
been hiring additional compositors asa 
result of an increase in their advertis- 
ing patronage. 
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THE number of papers enumerated 
in Printers’ Ink Year Book (the No- 
vember 28th issue of PRINTERS’ INK) 
will be as follows : 


Alabama......... 27 | Montana 
6 | Nebraska 
11 f 
15 | New Hampshire. 29 
New Jersey..... 
New Mexico... 


California...... 
Colorado 


Dist. Golenbin.. 
Florida.. 
Georgia... Ps 


sense 


Pennsy ivania.. 
Rhode Island.. 
South Carolina.. 
South Dakota... 
Tennessee 
Texas, , 


Illinois,......... 
Indian T rene 
Indiana, . 


Kentucky 
Louisiana... 


Maryland. ...... 
Massachusetts, ,. 
Michigan, 
Minnesota 
Mississi)»p' 
Missouri 

Out of the total of 20,169 catalogued 
in the American Newspaper Directory 
the Year Book culls out 4,465, omit- 
ting 15,704 not credited with so much 
as a thousand circulation. 


Wveconsin. .. 
Wyoming. 
Cerada 





WitH the general introduction of 
type-setting machines, the time will 
soon come when the only printer’s 
error will consist in being a printer. 


ALTHOUGH PRINTERS’ INK is a 
journal for advertisers, that portion 
of it filled with advertisements benefits 
publishers immensely—so they all say. 


Now that the Fall trade has begun 
any one who follows a procession of 
women will in most cases be led to 
some dry goods store which advertises. 


A REALLY valuable advertising 
medium cannot be injured by the pub- 
lication of its actual circulation, no 
matter how small that circulation may 
be. 


THE amount of space the Nervura 
advertisements are filling in some of 
the papers suggests the idea that Dr. 
Green must have been taking some of 
his own medicine. 


It would be interesting to know the 
extent to which the advertising of 
articles in some sections of the country 
influences their sales in sections where 
they are not advertised. 
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IF advertised articles were not the 
best, their advertising would be un- 
profitable, as it scarcely pays to adver- 
tise an article not likely to be called 
for more*than once. 


THE merchant who devotes a fixed 
proportion of his profits each year to 
advertising is sometimes almost aghast 
at the vast and rapid increase of his 
expenditure for —- 


IN most cases, when a town at- 
tempts to advertise itself, it expends 
the money appropriated for that pur- 
pose in a long write-up in one or two 
big metropolitan newspapers. 


Ir we had an exciting election or a 
bloody riot regularly every day, a 
newspaper’s high-water mark circula- 
tion might convey some idea of the 
average number of copies sold every 
day. 


THE advertising of mineral water 
is more profitable in winter than in 
summer, because in the summer a large 
proportion of the mineral water drink- 
ers visit the mineral water springs and 
help themselves. 


THE noble example set by the San 
Diego (Cal.) Union of printing credited 
selections from PRINTERS’ INK on the 
margin of its first page, is being fol- 
lowed by other papers, among which 
we note the Superior (Wis.) 7e/egraph. 


THE drummer who can put a cus- 
tomer into good humor by telling a 
funny story is frequently a most ef- 
fective salesman. In view of this, it 
may occasionally answer for an adver- 
tiser to mingle a little humor with his 
work, 


Now that business is reviving and 
the people have more money to spare, 
they will be able to purchase that ar- 
ticle, the advertisement of which has 
caught their eyes so often. The spirit 
has been willing all along, but the 
cash has been short. 


THE Normile Bros., of Elmira, N, 
Y., having advertised extensively a 
‘*hurrah” sale of foot-wear, which 
they claimed was part of the stock of 
a bankrupt Rochester firm, several 
retail shoe men of Elmira recently oc- 
cupied a half-page in the Elmira 
Budget to prove that the Normile 
Bros. were lying. 
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THE following instances the difficul- 
ties experienced by the editor of the 
American Newspaper Directory in his 
attempt to always accord a correct cir- 
culation rating to every publication. 

In 1889 there appeared in the Di- 
rectory a description of the Home 
Magazine, published at Washington, 
D.C. It not being the custom to 
rate a paper the first time it is described, 
no circulation rating was accorded in 
that issue. 

In 1890 a circulation rating of ex- 
ceeding 2,000 was accorded, but during 
the year a representative of the paper 
visited the Directory office and proved 
that it was entitled to havea circulation 
rating of more than 100,000 copies. 

In 1891 a rating of 171,666 copies 
was accorded by the Directory, the cor- 
rectness of which was guaranteed. 

In 1892 the publisher furnished a 
statement showing that it was entitled 
to be rated as having a regular issue of 
221,791 copies. It was so rated, and 
the correctness of the rating was never 
questioned. 

In 1893 the publisher furnished a 
statement showing that the smallest 
number of copies issued within a year 
had been 300,000, and the paper was 
credited with that number. 

In 1894, in the absence of any state- 
ment from the publisher, the paper was 
rated ‘‘ A,” that is, exceeding 75,000, 
‘*A” being the highest rating accorded 
to any paper in the absence of a state- 
ment from its publisher. 

In September, five months after the 
issue of the Directory, the editor, pur- 
suing inquiries as to the standing of the 
Home Magazine, learned that for many 
months it had not appeared at all. 


INTELLIGENT people esteem the New 
York Sunday Hera/d about as highly 
as the New York Sunday Suz, never- 
theless, any exchange editor will testi- 
fy to the fact that while the latter is 
the most extensiveiy copied journal in 
the United States, a clipping from the 
Herald is rarely seen. 


IN view of the number of customers 
attracted to a store in which adver- 
tised articles are kept, one would 
think the middleman could afford to 
handle an advertised article at a very 
moderate profit. Inquiry reveals the 
fact that they have to do so, whether 
they can afford to or not. Adver- 
tised articles are staple, and staple 
articles are handled on small margins. 








° 
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A SPECIAL advertising agent should 
not be too ready to accept the agency 
of every medium which happens to be 
offered him, for in case one paper on 
his list is proven to be worthless, the 
rest of the mediums he represents 
cannot fail to suffer in the esteem of 
his patrons. 





IF the street car signs were hung on 
the outside of the cars, as they are on 
London omnibuses, they could not 
fail to be seen by a greater number of 
people, but as each person would only 
see them for a few moments at a time, 
it is doubtful if they would be as 
effective. 





THE crowds of people who gather 
before the windows of the press-room 
of the New York Hera/d whenever its 
presses are in operation indicate that 
the Hera/d's new building must secure 
for that paper considerable valuable 
advertising. That was the intention 
doubtless. 


Mr. BEALS, of the Atlantic Coast 
List, has been considerably compli- 
mented upon the beauty of the new 
borders to his advertisements which 
appear in PRINTERS’ INK. The bor- 
ders were designed by Mr. Geo. R. 
Halm, who has done considerable 
work of the same character for the 
Century, Scribner’s and other impor- 
tant publications. 





HE READS THE ADS. 


7 a 
‘ Ins 
Nikgerens Wee 

Hi. Saga 

First Tramp—What makes yer so 
fond of readin’ dat ole undertakers’ 
paper, Willy? 

Second Tramp—I likes to read de 
bier ads. 














THE NEW ADVERTISING AGENCY 
OF THE 


U.S, STATE DEPARTMENT, 


IT SOLICITS ADVERTISING IN FRANKED ENVEL- 
OPES, AND PUBLISHES PAID MATTER DIS- 
GUISED AS OFFICIAL INFORMATION, 


The Washington correspondent of 
the New York Yournal of Commerce 
writes to that paper as follows: 


The Bureau of American Republic's ad- 
vertising scheme, alluded to in the Journal 
of Commerce a few days ago, was actually 
approved by Secretary Gresham, Solicitor 
General Behesy and other high officials of 
the State Department before being put into 
operation, Mr. Gresham will probably be 
amazed when he returns to Washington to 
find what an elaborate and intricate scheme 
has emanated from the ingenious brain of the 
Director of the Bureau, Mr. Clinton Fur- 
bish, in his absence, It is quite an innova- 
tion for the Government to go into the 
business of canvassing for advertisements to 
be printed in and even as a part of public 
documents, But it is considerably more of 
an innovation for the Government to go into 
the business of telling the truth for a pecuni- 
ary consideration in a Government publica- 
tion. The advertising scheme of the Bureau, 
which is not disclosed in its entirety in the 
general circular that goes out under a State 
Department frank, actually goes to this 
length, and the Director not only attempts to 
justily it, but is proud of having originated 
the idea. 

The Journal of Commerce representative 
first called at the State Department to inquire 
into the general status of the advertising 
scheme and learn whether the State Depart- 
ment had authorized such action. Assistant- 
Secretary Uhl promptly referred him to Mr, 
Furbish. Mr. Furbish unfolded his scheme 
w:th great frankness. 

“But who are the Commercial Bureau ?’* 
asked the correspondent. 

‘*T am the Commercial Bureau,” was the 
as) 2 : 
‘Have you any specific authority to solicit 
advertisements ?’’ was asked. 

**No,”’ said Mr. Furbish, “‘ but you don’t 
suppose I would go into this thing unless I 
knew where I stood,do you? The policy of 
advertising in our publications has been ap- 
proved by the State Department, and this 
approval was given after careful investigation 
by several officials, including the Secretary 
and the Solicitor of the Department, two 
months before I began.” 

**In just what form do you take advertise- 
ments?’ was asked. 

Mr. Furbish handed out a second circular, 
which also goes out under a State Depart- 
ment frank to those who are attracted by the 


first. It consisted of the ordinary publisher's 
schedule of advertising prices. First there 
was general advertising at $50 a page; then 


preferred positions running up to $250 a page 
on the cover of the Bud/etzn ; then hand- 
some ‘‘discounts’’; and lastly the words 
** Publisher's Department (reading matter).” 
This last at once caught your correspondent’s 


eye. 

fs Will you show me something in the 

Monthly Bulletin that is covered by the 
t class of advertising?’’ was asked. Mr, 

Furbish picked up a copy of the ‘* Hand- 

book on Brazil,’ No, 7, published in June, 


PRINTERS’ INK. 


475 
1891, and pointed to a statistical table, not a 
time-table, of the United States and Brazil 
Mail Steamship Co. It was a list of steamers 
and the ports at which they called and length 
of voyage and prices. The only other infor- 
mation was the name of the agent2. The 
statement was in a regular chapter of the 
book, in exactly the same sort of type as the 
rest, and was almost precisely similar in form 
to the same class of information in the Gov- 
ernment consular reports issued by the State 
Department. 

* You don't call that an advertisement, do 
you?” asked your correspondent in surprise. 

**Most assuredly,” replied Mr. Furbish 
with emphasis. 

“That would be a paid advertisement un- 
der my scheme, although of course it was not 
in 1891. 

**Why, that is just the sort of information 
the Bureau was created to disseminate, isn’t 
it? I notice that your organic Act says that 
the contents of the Bu//etin shall consist of 
‘important statistics of external commerce 
* * * and other information of special in- 
terest to merchants and shippers of the repre- 
sented countries,’ and also that ‘the Bureau 
shall at all times be available * * * for 
persons applying for reasonable information in 
regard to the commerce and navigation of 
the American republics,’ ”” 

** Well,” replied Mr. Furbish, *‘ but that is 
incidentally an advertisement, andthe steam- 
ship company ought to pay for it.”’ 

* But, would you Prat mA such valuable in- 
formation to merchants and intending immi- 
grants as routes, prices of transportation and 
frequency of trips from a Government publi- 
cation intended to give such information, 
simply because you could not levy a coutribu- 
tion on the steamship company for the inci- 
dental advertising, to help pay the cost of 
publication ?” 

“ Simply because the work is Government 
work it ought not to be conducted on un- 
businesslike principles,” replied Mr. Furbish. 
** We ought to apply modern methods,” 

“ But might not the public be misled by the 
Government booming certain companies or 
firms ?’’ was asked. 

“*Oh, no,” replied the director, ‘* You see 
we should be very careful to look into the 
concerns and see that they are reliable. It 
would be so much more of a guarantee to our 
readers.” 

“* Then why shouldn’t the State Department 
establish advertising agencies abroad to print 
private, advertisements in the consular re— 

s 


“It ought to,” replied Mr. Furbish com- 
placently. ‘‘It would pay the expense of 
publication,.”’ 

Your correspondent then picked out one of 
the news paragraphs, on page 86 of Sy 
number of the Bulletin: It read: “By a 
recent arrangement, the time of steamers 
now plying between New Orleans, Belize, 
Livingston and Puerto Cortez, will in future 
touch at the Mexican ports of Progreso, 
Vera Cruz and Tampico monthly.” This, 
Mr. Furbish also declared, would be hereafter 
subject to reading notice prices at the modest 
price of $1.00 a page of 38 lines. 

The notice did not vary in type, position 
nor appearance from other matter beside it, 
which could not have been paid for. 

“ Do you think it is proper for the Govern- 
ment in its publications to charge for such 
notices in a bulletin intended to enlighten 
the public on commercial matters; and, if 
you do, isn’t it considerable of an innovation 
for the Government to go into the business 
of making such announcements for a pecuni- 
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ary consideration without letting the public 
know that they are paid for?” 

“I am not one of those ple,” replied 
Mr. Furbish, *‘ who is afraid of fa — be- 
cause it is new. I think it is a very 
scheme to make the journal sull-cuppostin 
by making those contribute who are benefite: 
by it. As tothe announcements not appear- 
ing as advertisements, that is a result which 

s seek to acc h in preparing 
their reading notices, Pe Government 
ought to be able todo as well,” 

Mr, Furbish was not as communicative 
about the financial management of his New 
York “advertising department” as he was 
about other details of his new de ure, 
He declined to tell whether the State Depart- 
ment paid the expenses or not, and said that 
his next annual report would discuss that 
question. 

Regarding the use of franks, Mr. Furbish 
said snappily that the Port-Office Department 
was probably aware of the facts, and could 
proceed against him if it chose. He in- 
stanced the Postal Guide as another docu- 
ment with advertising that went out under 
a frank. He thought the use of Government 
franks for solicitation of advertising perfectly 

roper, otherwise he would not have done it. 

e admitted, however, that no other instance 
could be cited where it had been done, and 
also that a private individual and not the 
Government Printing Office published the 
Postal Guide. 


LATER. 


The attention of Mr. Gresham, Secretary of 
State, having been called to Printers’ Ink’s 
reference to this matter in its issue of Septem- 

T 19, hei d Mr. Furbish 
to his presence and “ordered that the enter- 
prise be discontinued instanter.—See Wash- 
— correspondence N. Y. Times, Septem- 

2r. 











DONE BY ADVERTISING. 


The King of the Isles was very ill 
And the land was bowed with grief; 
Not all the learned leeches’ skill 
Could bring to their lord relief. 
So the herald went forth with horn and steed, 
Right bravely shouted he: 
** Now who shall name our king’s disease, 
A fortunate man is he ! 


** Renown and lands and gold galore, 
He wins—and should his care 
The health of our gracious lord restore 
He shall wed the Princess fair !’’ 
Then sudden, upon the sunlit hills 
And the city’s silent street, 
With a rush and a bound, resechoed the 


sound 
Of a million trampling feet. 


The sick man raised his feeble head, 
** Great Moses! What's the row?” 
** A host, Serene! Each bearing a cure,” 
Smirked the Chamberlain with a bow. 
Then he opened the door to the surging 
throng : 
** A score at a time if you please !’’ 
Bearing boxes and vials and bottles and belts 
They wriggled in on their knees 


They bowed and scraped and felt his pulse 
*Til the king went nearly mad : 


PRINTERS’ 


INK. 


Then stilly, because not allowed to speak, 
Each presented his written ad. 
Then the Great High Leech he chased them 
out 
And on tablets of wax did scratch 
The condensed opinions of symptoms and 
cures 
Of the medical shooting match, 


Then he read to the king, ‘* Puissant Sire ! 
These wise men all agree 
In re; your royal symptoms are 
Imprimis; you dimly see 
For the things that dance before your eyes: 
Your gracious throat is sore: 
Sometimes you sneeze, and sometimes you 
cough, 
And occasionally you snore. 
* Again you sleep, and anon you wake 
All disinclined to rise. 
Your mouth is parched and your crown don’t 
fit: 
You serenely anathematize. 
Perhaps your noble bones all ache: 
Again, perchance, they don't. 
In either case the symptom’s grave, 
You will die—or you won't. 


“ Hinc illae lachrymae! Royal nibs! 
Your august heart beats fast, 
Or may be slow, or just betwixt— 
Such signs may be your last! 
You perspire some, much, not at all— 
Vale! Either seals your doom ! 
Your food tastes good—you crave mince pie? 
Nit? Both states mean the tomb ! 


“ Your great feet swell, your glorious ears 
Ring—no? It's all the same! 

All go to show our gracious king 
Will soon live but in name! 


“ Your lungs are gone! You've got catarrh ! 
Your Jiver’s but a wreck: 
Paresis, corns and goiter too, 
You've got it in the neck, 
You've piles, and piles of other things, 
Heart failure, jaundice, hives, 
Eczema, dandruff, Bright’s disease, 
You need a dozen lives! 


“ But cheer, great king! As I remarked, 
Each savant brings a cure: 

And each protests with many a proof 
That his alone is sure. 

And so, lest we should judge amiss, 
And evil fate befall, 

I think to be on safety’s side 
You'd better take them all,” 


The King of the Isles laughed loud and long 
As up from his couch he sprung : 

“ A task that would need ten lives to end 
Is better ne’er begun ! 

Besides, if I've got all human ails 
And haven't died yet, I’ll never, 

It’s proof enough that I’m rather tough, 
And I think I'll live forever!’ 

Which his heir really thought he intended to 

do; 

And when from earth he passed 

He went with an ailment not down in the ads 
For he died of old age at last, 
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MISAPPLIED. 
Port 
Oh, dainty and sweet, exquisitely neat ! 
With breath like a-garden of roses ! 
As pure as the snow, as soft as the flow 
Of dreams where Titania reposes ! 

Bright Fairy of Home, wherever you come 
Imps of darkness and dust fly affrighted : 
Your touch bringeth peace, your presence re- 

lease 
From all woes by Pandora invited ! 


PEASANT :— 

Show to me, oh Poet, this maiden so fair, 
Of my soul’s sweet ideal thou hast sung ! 

I will seek her bright presence and linger 

right there 

’Til from her ripe lips I have wrung 

Dear guerdon of happiness, tender and true, 
Some word that shall promise me hope! 


Port :— 
Haw, what’s eatin’ you, looney? Who's talk- 
ing of girls? 
I’m puffin’ hen Sudsem’s aap! 
o> 


TWO COMPLIMENTA RY TICKETS. 


Manager of Fair (summing up ex- 
penses to president of Fair)—It will 
amount to $250, including everything. 

President—That’s for rent and other 
expenses alone; you don’t mean to 
say that that column i in the Dem ocrat| 
didn’t cost $25 at the least ! 

Manager—Oh! For the advertis- 


ing most editors are satisfied with a| 


couple of tickets, and you don’t have 
to count that part of it as expenses. 
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Displayed Advertisements 


50 cents a line; $100 a page; 25 per cent 
extra for specified position—if granted. 
Must be handed in one week in advance. 








S UPERIOK Mechanical Engra Vong ae 
trotype Eng. 


Co.,7 New Cham 


_ PRY Come INK—Four Cents Per cane. 
JOHNETON, 10 Spruce St , New York. 


POSTAL NOTES ABOLISHED. 
The only hat will ite or 
satisfy the people is our mee Com MamL- 
ING CARDS. ama 
Special im imprint on cards free Address for 


sem PLVORD & CO., DeTrorr, Micu. 


Arthur’s «= |,39°.. 
Peterson’s. 


for both 
Magazines. 
F. E. MORRISON, Adv. Mgr., 
S00 TEMPLE COURT, N. Y. 


YOU WANT IT!! 
and can’t dispense advertising without it. 


“Powell's Pocket Rate Book” 


giving the chvertaing we we of America’s great 
es and wapapers 5000 books now 
y, eer * 7  flexib ELL, cloth at 
SpringGeld, Mass. 
p; Jump,dance,t turn 


H. POW 
JUMPING #2 
—— ost incessantly 
August to May. Wonder- 
BEANS fi ful product “al a Foreign Tree. 
draw crowds wherever 
impor - a shop indo wa, se. bate 
m wan 
and eamngie Jum ing ieee to Agents 
Streetmen 25c., $ 60c ; 6, LF Pb $1. 50; 
00, $10. Rush o: er and be first uantities 
> your pares for window “an ions and 


th ae 100. 
oney. AGEN T 1s fitkaLn, Ne. 1407 
a., Pa. 

















50c. a copy. 








ws the THIS eT 
WHEN YOU WRITE. 








on poldng Papers Letter 
ooka, Circulars 
Anythin 
Clean, Light, Strong, Hand- 
some, Pertable. In use all 
over ‘United yet Send for 
ao 











“NEW MODEL” WEB 


POPE! RACK thet 
Four or Eight-page Pa- 
pers PRINTED, CUT, 


uIS, MO. 
PASTED, FOLDED and 


DELIVERED IN BUNDLES OF 25 


IN 6() SECONDS 


BY THE 


PERFECTING PRESS. 





CAMPBELL PRINTING 
334 Dearborn Street, Chicago, 


PRESS AND MFG. CO., 
1 Madison Avenue, New York. 
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THE 


Toledo Blade, 


TOLEDO, OHIO. 
¢¢ 


The Daily Blade 


has the largest circulation of 
any daily newspaper in Toledo. 
It is the most popular paper for 
“Want” Ads, and is preferred 
by the best general advertisers. 


The Weekly Blade 


is one of the standard general 
advertising mediums of the 
United States. Circulation al- 
ways above 


100,000. 


¢¢ 
For advertising rates in either edition, 
address 


THE BLADE, Toledo, Ohio. 


N. Y. Orrice : 
33 Trisune Bumpinc. 








boees os 


} 
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Medium in West Virginia 
and Eastern Ohio is the 


WHEELING 


DAILY, 
SUNDAY, 8,000. 
_ WEEKLY, 2,500. 


THE “NEWS” IS ALIVE 
and is read by 
wide-awake . 
people. 

LARGEST CIRCULATION IN 

W. VA. 
Twice as Large As Any 
Other Wheeling Daily. 


APP» ah 


C. E. ELLIS, Manager Foreign Advertising, 
517 Temple Court, New York City. 
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Time 
Is Coming 


soon when you will make your lists for 
Fall and Winter Advertising. 


You want good returns for money in- 
vested. To do this, Judgment must be 
used in making selections of good-paying 
mediums. 

You lack good JUDGMENT and EXPERI- 
ENCE if you leave 


The National Tribune 


off your list. 

Have you ever tried it? It’sa paying 
medium, as most general advertisers 
know. Some have been with us ten 
years, which is proof of a good thing. 


Can we interest you to the extent of 
an order? 


Send your advertisement and let us 
give you an estimate on it, or send for 
rate card. 


THE NATIONAL TRIBUNE, 
Washington, D. C. 


Branch Office : 66 World Building. 
BYRON ANDREWS, Manager. 
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a journal for advertisers, issued 


GEO. P. ROWELL & CO., 


= 
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The Publisher Who Wishes 
To Pay In Advertising 
FOR A COPY OF THE 


American 
Newspaper Directory 
for 1895, that will appearin April 

next. Price, $5. 


OR FOR ONE OR MORE COPIES OF 


Printers’ Ink Year Book, 
that will appear Thanksgiving 
Week, Nov., 1894. Price, $1. 


OR FOR A SUBSCRIPTION TO 
Printers’ Ink ; 
weekly. Price, $2 a Year, 
may address 


PUBLISHERS, 
10 SPRUCE ST., N.Y. 
==========>========2) 
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Ohio 
State 
Journal. 


Leading Newspaper 
Of Central Ohio. 


Established 
1811. 


Daily—Circulation 12,750, only morning 
newspaper printed at Columbus, a city of over 
100,000, and reaching by early trains the best 
portions of Central and Southeastern Ohio. 

Sunday—Circulation over 17,000, with- 
out a rival in its field, being the only news- 
paper circulated in Columbus on Sunday that 
prints all the telegraphic and local news. An 
especially good medium for classified adver- 
tisements, 

Weekly—Now issued as a twice-a-week 
edition, on Tuesdayand Friday. Circulation 
22,000, chiefly among the farming com- 
munities of Central, Southern and South- 
eastern Ohio, reaching more homes in this 
region than can be done with any other pub- 
lication, 

OHIO STATE JOURNAL CO., 
Columbus, Ohio. 





THE 


‘Toledo News 


Is a BRIGHT, 
NEwsy, 
COMPLETE 
FAMILY 

§NEWSPAPER,§ 


and during the past year has made 
permanent gains in circulation by 
publishing the Best Daily in Toledo. 
j It has three Mergenthaler machines 
) in operation and every mechanical 
l appliance necessary for the making 
} of a first-class newspaper. 

y ITS CIRCULATION EXCEEDS 


0 "11,000 DAILY, @e 


i which is greater than the local cir- j 
W culation of any other Toledo news- 
> paper. It is clean, reliable and 
Q worthy the consideration of adver- 
c tisers who cover this section. 

For prices, etc., address 
 H. D. LA COSTE, 
f 38 PARK ROW, 

NEW YORK. 














| 
«First in Ae, 


first in circulation, first in 
the hearts of its readers, 


The Evening Wisconsin 


goes into the homes — the 
comfortable homes—of more 
families than do any two 
papers published in Milwau- 
kee. 

Isn't this fact a matter of 
much moment to advertisers? 
It surely should be! 
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THE EVENING WISCONSIN CO. 
MILWAUKEE, WISCONSIN, 


nea 
YX 


Bastern Branch Office : 

10 Spruce St., New York. 
CHARLES H. EDDY, Manager. 
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Fam 


Booklets 


seem to be fashionable for ad- 
vertising purposes. If you 
want to be in style write us. 
We attend to 


Writing, 
Illustrating, 
Printing. 





It is important that your printing 
be gotten up in proper style, having 





| paper, display, etc., harmonize. We 
| guarantee our work to be just what 
you need. Address 


WM. JOHNSTON, 
MANAGER FRINTERS’ INK PRESS, 
10 SPRUCE STREET, 

NEW YORK. 
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The HOUSEKEEPER, 


MINNEAPOLIS, MINN. 
PUBLISHED SEMI-MONTHLY. 


CIRCULATION, 
SS 123,000 BE 


Testimonial Number Seven. 


I have for some time used your 
paper as an advertising medium, 
and have been entirely satisfied 
with the returns therefrom. 

Yours very truly, 

Joun H. Woopgvury, 
: New York. 


PAYS SEEDSMEN. 
For SAMPLE COPIES AND RATES, APPLY TO 
THE PUBLISHERS, 


Or to C, E. ELLIS, Special Representative, 
517 Temple Court, New York City. 





OCTOBER ISSUES OF 


Vickery & Hill List 


are crowded with advertising 
of old, regular customers, who 
know where to place their ad- 
vertising to bring the 
Most Profitable Returns 

There is a lesson in this for 
new advertisers. A trial order 
in our ‘‘ List ” almost invari- 
ably makes you a successful 
general advertiser, and a yearly 
customer for us. 

Largest proved circulation of 
any List in the world. 


1,500,000 Copies Monthly. 


In order to catch our 
NOVEMBER ISSUES 


your order ought to be sent at once. 
Information and assistance in pre- 
paring your copy cheerfully given. 


Home Office, Augusta, Maine. 


Or C. E. ELLIS, Special Representative, 
517 Temple Court, New York City. 
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OCTOBER Isr 
IS THE DATE 


on which our Winter Rate 
will come into force. Up to 
that time we will accept or- 
ders at 20 cents. per line; after- 
wards, 25 cents. 


THE CIRCULATION OF THE 


Saturday 
Telegram, 


—— MANCHESTER, N. H., —— 


IS GUARANTEED TO AVERAGE 


75,000 COPIES 


per issue for the Winter, al- 
most entirely in New England. 
As a matter of fact, if you wish 
to cover the field thoroughly 
you must use THE TELEGRAM. 
Advertisers report profitable 
returns. Place your orders at 
once, at the Summer Rate, and 
you are assured an actual 


20% SAVING 


This is worth considering. 
Write to-day to 
C. E. ELLIS, Special Representative, 


517 TEMPLE COURT, 
New York City. 





PRINTERS’ INK. 





THE INDEPENDENT, 
HELENA, MONTANA. 


Helena is the railroad, commercial and financial center of Montana; 
Capital and County Seat. 

THE INDEPENDENT is the best medium to bring results in the Treasure 
Grate; it circulates in every town, mining camp and stock range in the 


ONE OF THE BEST FIELDS FOR ADVERTISERS IN THE UNITED STATES. 


THE INDEPENDENT covers it. 


PUBLISHED SEVEN DAYS A WEEK. WEEKLY, EVERY THURSDAY. 
> a 














The Troy Press—Why ? 


It is the most largely circulated paper. 
It is the only eight-page Daily. 
It is a high-class, clean-cut paper. 
It is a strictly family paper. 
It is the favorite with the advertisers, and 
One hundred other good reasons. 
TROY, N.Y. 
New York Office : - = = 11 TRIBUNE BUILDING. 


Because 
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Copyright, 1894, by The Gannett & Morse Concern. 


$5 ALINE sut’_ IT PAYS. 


That's Comfort. 


Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office, 
Augusta, Me. Boston, John Hancock Building. New York, Tribune Building. Lewis A, 
Leonard, Representative. 
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M= 
Mrs. Margaret Bottome = 
in the September Number of ‘‘ The Ladies’ Home 
Journal,” very entertainingly tells of the commence- 
ment of the order known as the 
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King’s Daughters. 


in 
mi 


It is excellent reading for any one, but what will particularly 
interest advertisers is this fact, that, commencing in 1886 with 
one circle and ten members, it now, in 1894, has 15,000 circles 
and 400,000 members, and their only official organ is that brightly 
edited and wonderfully prosperous paper, 


The Silver Cross. 


Hundreds of this Country’s shrewdest merchants and manu- 
facturers are finding it unusually profitable, talking to these 400,000 
bright women. We want some hundreds’ more to find it out. 
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CONSULT WITH US AT 
158 West Twenty-third Street, New York. 
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FOR RATES OF 


ADVERTISING 


IN THE 


Boston —z- 
Street Cars 


WRITE TO 
UNION STREET RAILWAY ADVERTISING CO., 


Sears Building, Boston. 
Times Building, New York. 


M. WINEBURGH, - - PRESIDENT. 
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MUNSEY’S 
MAGAZINE. 


(oma e) 
MUNSEY’s MAGAZINE is 
printed with the best dollar 
ink that I know of. I will 
sell it, in ten-pound cans, 


: 
; 


however, for five dollars a 
A check must come 
with the order. Address 
WILLIAM JOHNSTON, 
Foreman Printers’ Ink Press, 
No. 10 Spruce St., 
New York. 


can, 
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Four Dollars returned 
and by an Ink Man too! 





N. C., Sept. 5, 1894. 

, , ’ 

Mr. Wa. JoHNSTON : ” 

Dear Sir—We inclose $9.00, for which send 

| usat once one hundred pounds News Ink 
same as sent us before. e want black ink 
with coop bod Yours, etc., 

ApvocaTE Pus Co. 





These people are so in the habit of 
sending nine dollars for the quantity 
of ink that I sell for $5—that they put me 
to the trouble of sending back nearly 
half of the remittance. In a dull time 
it comes pretty tough to part with 
money in this way. 


I can’t help wondering what a man 
must think of himself who continues 
to pay nine cents for ink when he can 
buy a better quality in 25-pound kegs 
for 6 cents; in 100-pound kegs for 5 cents; 
in 500-pound barrels for 4 cents. 


SEND ORDER WITH CHECK TO 
WM. JOHNSTON, 
Manager Printers’ Ink Press, 
10 SPRUCE ST., N. Y. 


Please don’t send too much or too little 
money. Send just enough. 
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ST. LOUIS GHRONIGLE 


Has the largest daily circulation 
of any Missouri newspaper. 


ST. LOUIS CHRONICLE 


Indorsed by leading advertisers. 


ST. LOUIS CHRONICLE 


Has a larger paid circulation than 
the combined circulation of all 
other St. Louis afternoon papers. 


ST. LOUIS CHRONICLE 


Daily circulation 80,000, 
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ST. LOUIS GHRONICLE 


Daily circulation 80,000. 


ST. LOUIS CHRONICLE 


Has a larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 


ST. LOUIS CHRONICLE 


The paper read by the masses, 


ST. LOUIS CHRONICLE 


Will create a demand for and in 





crease the sale of your goods. 





HAVE YOU GOT IT ON YOUR LIST? 





E. T. PERRY, 


MANAGER FOREIGN ADVERTISING DEPARTMENT, 


53 TRIBUNE BUILDING, New Yo 
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The Power of Habit. 


On Saturday, August rrth, I received my first order 
from the District of Columbia and the State of Louis- 
iana, 

On Monday, August 13th, the first order from Idaho 
came to hand. 

On Tuesday, August 14th, the first order from Cali- 
fornia reached me. 

On Wednesday, September sth, the first order from 
Utah came. 

On Saturday, September 8th, I had an order for the 
first time from North Dakota. 

On Monday, September 17th, the first order from the 
Indian Territory came in. 

Neither Alaska, Oregon nor Wyoming have yet fa- 
vored me. 





With the exceptions named, I am now selling Inks to 
every State and Territory. 

I am supplying over five hundred offices with News 
and Job Inks. Ten thousand others would buy of me 
if the owners could overcome the habit of getting 


trusted for Printing Inks. 








News Inx.—I sell 500 Ibs. for $20, 100 lbs. for $5, 
25 lbs. for $1.50. JopInKsI sellin lb. cans. Selected 
colors, four cans for $1. PosTER JNK (any color), 
in 5 lb. cans for $1. 

SEND ORDER (WITH CHECK) TO 
WM. JOHNSTON, Manager Printers’ Ink Press, 
10 Spruce Street, New York. 


SVOOeeete 








eS OBST SSS SHS SS VSS SSS SSSSSSSSSSSSsSsssessesesessess 


a 











PRINTERS’ INK. 485 


OVER 
. 70,000 


EVERY 
DAY. 








THE 
CLEVELAND 
PRESS 


sells every day 12,000 more copies 
than all the other English news- 
papers in Cleveland combined. 








C. J. BILLSON, 
86 & 87 Tribune Building, 
New YorK. 
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Retail m 


eas—this is the retail branch. 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


= , erchants are invited to ook ry for criticism 
coon ions about anythin, rtain ‘0 retail 
god its for the bettermen: on this department. 


and suggestion ; to 
advertising j to send ideas, experiences 
PRINTERS’ iNK is a clearing-house for 








My attention has been called to a 
rather peculiar blunder in an advertise- 
ment of Siegel, Cooper & Co., Chicago. 
In one section of their advertisement 
they announce that they will sell their 
entire sample line of baby carriages at 
‘* one-fourth prices.” In several items 
which follow, the prices are given. 
For instance, ‘‘ worth up to $15, at 
$8.75. Worth up to $20, at $12.00,” 
and so on; in no instance is the reduced 
price as small as one-fourth of the 
regular price. 

It is a blunder of some kind by some- 
body, and the reader cannot very well 
figure out what is meant. It looks 
merely like a piece of careless prevari- 
cation, andif there is anything on earth 
that requires the most careful kind of 
care, it is prevaricatién. A man can 
be pretty careless so long as he is tell- 
ing the exact truth, but when he starts 
to exaggerate, he ought to keep a good 
many notes, and watch himself very 
strictly. 

May be Siegel, Cooper & Co. meant 
“at one-fourth off.” Even that would 
not be exact, and it would not be plain 
to a great many people. When you 
commence to talk about one-fourth off 
and one-third off, or 20 per cent off, 
you will run against a lot of people 
who will not understand you at all. 
Percentages and fractions are likely to 
tangle up even the best of us, and the 
advertiser cannot afford to use anything 
that is likely to obscure his meaning. 
If he is going tosell a $5 article at one- 
fourth off, it will be just as easy and a 
good deal better to say ‘‘ reduced to 
$3.75.” 

Constructing advertisements is par- 
ticular work, and a blunder in an ad- 
vertisement is just as much worse than 
a blunder in talking over the counter, 
as the circulation of the paper is greater 
than one. A mistake in an advertise- 
ment in a paper of 10,000 circulation 
is equal to 10,000 separate and distinct 
mistakes. A mis-statement of one 


item of an advertisement throws doubt 
and discredit on all the other statements. 
The trouble is that a great many 


business men pay too little attention to 
the writing of their ads. ‘They put it 
off until the last minute, do it ina hurry, 
and are more likely to make mistakes 
than not. If the business man is writ- 
ing his own ads, it will pay him to set 
apart some certain time in each day or 
each week, as his needs may require, in 
which to devote his mind wholly to this 
matter. In that way only can he get 
the right sort of results. 
* * 
* 

Goldstein & Migel are live advertisers 
in Waco, Tex. A recent undertaking 
of theirs is told about in the accom- 
panying extract from one of their ad- 
vertisements : 


Grand 
Parcel 
Sale! 





A Gabe is a part of every well regu- 
lated Church Fair. We will have a grab- 
bag that will lay in the shade every- 
thing of its kind. 


1000 Grabs for 25 Cents. 


On one of our Center Tables will be stacked 
1,000 Parcels, each one containing mer- 
chandise or an order for merchandise, 
varying in amount from 25c. to $5 You 
will pay 25c. and take one package and 
get—you don’t know what! These 
will sold without limit at 25c. each 
during this week or until all sold. 


WE GUARANTEE 


that the contents of each and every pack- 
age will be w orth not leas than 25 cents, 
and that many of the kages will contain 
goods to the value of Sito $5. 


You Take Your Choice at 25c. 


ts a CLOAK, CORSET, 
GLOVES or PAIR OF SHOES it may be ex- 
changed for the proper size. 


If the customer 


This is our plan to wake up 

the community and get them 
agoing the right way—INTO OUR 
STORE. 











I should think that this ought to have 
been a pretty good thing. It took up 
probably one-third of the whole space, 
and was followed by quite a number 

















of special bargain offerings in lines 
which were pretty sure to bring people 
into the store. It is safe to say that 
embroideries at reduced prices can be 
sold at any season of the year. Cut 
price calico isalso sure to draw acrowd. 
So is muslin and sheeting. 

* # 

. 

Advertisers are not the only careless 
ones. The papers take a hand at it 
themselves, as is exemplified by this 
clipping from a Williamsport paper : 





Restaurants. 
THE PEOPLES’ RESTAURANT. 325 
and 327 Market street. Finest in the 


market. 

HOLMES’ LUNCH ROOM. Lycoming 
Opera House. Open all night. Every- 
thing good. 


Undertakers. 

E. A. PAGE & BROTHERS, 209 to 213 
E. 3d street. Carriagessupplied. Furni- 
ture of all kinds. 

CHARLES HARMAN, Alderman and 
undertaker, carriages furnished. 144 
W. 3d street. 





The combination may make a pretty 
good ad for the undertakers, as a sug- 
gestion coming at an opportune mo- 
ment, but @ priori reasoning in the 
matter would make the combination a 
bad one for the restaurant. 


* & 
* 


Here is the strongest statement of a 
guarantee that I have ever seen in an 
advertisement. It was _ published 
originally by W. H. Hoeke of Wash- 
ington, D. C. Afterwards it appeared 
as a ready-made ad in PRINTERS’ INK, 
and has now been copied by W. H. 
Huntley, of Oregon City, Ore. 


IS THIS 
PLAIN ENOUGH? 








If you buy anything at our store 
and it isn’t exactly what it should 
be or what it was represented to 
be —if you’re not satisfied, bring it 
back, and we’ll refund full price. 
If you find that you could have 
bought the same thing any place 
else, at the same time, for less 
money, come in and we'll give you 
a rebate equal to the difference. 
We will protect our customers in 
every way and will consider it a 
favor if you will report any dissatis- 
faction. 








If the advertiser publishing such a 
statement really means what he says, I 
do not see why he should not have all 
the business he can do, 


PRINTERS’ INK. 
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To those who tetnember the little 
talk I made a short time ago about 
Rogers, Peet & Co.’s guarantee tickets, 
this extract from an advertisement of 
theirs, published Sept. 15th, may be 
interesting. 


The most important thing of all you 
must not forget: we are in business to 
make money, and we'll sell you all the 
clothes we can; and yet we want = 
never to be sick of your bargain—that 
is to say, “sick” of us—for we want to 
see you again and again at every one of 
our three stores. 








It is a particularly good piece of ad- 
vertising and right in line with my 
experience. The statement is made 
clearly and forcibly, and has an honest 
ring to it that cannot help but do good. 


. 

In Hotel Cordova, St. Augustine, 
Fla., is, if I may judge from its adver- 
tisements, an institution quite unique 


in America. In fact, the name under 
which the business is conducted is 
‘*El Unico.” According to the ads, 


it is located ‘‘ Under the arch by the 
round tower.” 

Mr. Ward G. Foster, one of the 
proprietors, says: ‘‘ Our business is 
mostly confined to a few winter 
months when St. Augustine is filled 
with tourists from the north, and our 
expenditures in the advertising line 
have been mainly made with a view of 
reaching this class of customers. We 
have found that booklets, like the one 
inclosed, give satisfactory returns if 
carefully distributed, but we spend a 
good deal of effort and considerable 
money in their distribution. This 
summer we are trying the experiment 
of maintaining an ad in each of our 
local daily papers, believing that if we 
can secure direct returns sufficient to 
cover the cost of the ads, we shall 
have made a paying investment, as we 
will at the same time be making what 
we hope will be a lasting impression 
on the public. Our ads in both papers 
are changed daily and while referring 
to the same articles, are differently 
worded and have different headings in 
each paper, as many families take both 
papers. We purchased our own out- 
fit of type, ornaments, borders, etc., 
for use in each paper. I would be 
glad to have you criticise my work in 
both ads and circulars, as your criticism 
of others has been of a good deal of 
assistance to me.” 

Mr. Foster has the correct ideas in 
all he is doing, and I think states them 
very clearly, 
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The booklet mentioned is printed on 
heavy enameled paper in two colors 
artistically contrasted, and the two 
sheets of which it is made are tied to- 
gether with very narrow silk ribbon. 
It evidently cost something to get it 
up and deserves the careful distribution 
which it probably had. 

When there is reasonable excuse, or 
need, for a booklet, it will pay every 
time if it is properly distributed. In 
making that statement, I take it for | rect 
granted that the booklet will have} ma 
something attractive about it, and that 
it will be printed in good style. Cheap 
printing may possibly pay sometimes, 
but the chances are that attractive, but 
perhaps expensive work, will pay very 
much better in proportion. 

There is so much done in the way of 
circular advertising that, to gain any 
attention, the circular must be able to 
command it by reason of its attractive 
appearance. 

Mr. Foster’s ideas about his news- 
paper advertising are exactly right, 
and the chances are that he will be 
agreeably surprised by finding that 
they will bring more than enough 
direct returns to cover their cost. 

The ads are all well written, and I 
think would be just about as effective 
if they were less fanciful in the ar- 
rangement of the display. 

Two advertisements will serve to 
show the general style and tone of all. 


2 





Play 
Ball 


and remember that we 


have the balls and bats. 

We have them at all 
prices. Base balls from 
5c. to $1 each. Bats 
from 5c. to $1 each. 

Our straight ash bat at 
30c. is an exceptionally 
good one. 





EL UNICO. 
HOTEL CORDOVA. 
Under the Arch by the Round Tower. 


se 3 $a 











PRINTERS’ INK. 


There is 
a law 


gent one against the adulteration of nm 








‘Vermonters are New A proud of the reputa- 

—— rode ng 3 by their maple Oph meee oe and they 
~ to their Conse- 

quently, adu anit rated maple f.. —~ rarely found 


eant purchase our our maple onrar. in Vermont di 
and can guarantee 
that there is ‘nothing init putt the pure sap of the 
mies have it in 5cent cakes. 


es 
EI Unico. 
Hotel Cordova. 
Under the arch by the Round Tower. 


* 
* 


A clothing house in Baltimore re- 
cently advertised very extensively that 
on the morning of their opening, at 
ten o’clock promptly, their doors would 
be thrown open, and that the first per- 
son buying one dollar’s worth of goods 
would be presented with a $20 gold 
piece. 

The ad had a good effect. At eight 
o’clock the people began to come, and 
at the opening of the doors there was 
a tremendous rush. It is estimated 
that there were in the neighborhood of 
1,000 people there. 








For Shoes—(By C, A, Bates), 


ARE YOU 
‘* TENDERFOOT ’’? 


Not in the wild Western sense, but in 
the sense of having tender feet. If 
you are, we want to fit your next pair 
of shoes for you, There’s a great 
deal in the way a shoe is first put on 
and the way the foot settlesintoit. If 
it is tight where it should be and 
loose where it should be, there’ll be 
“7 little trouble, 
e make a study of these thin 

Prices? Of course they’re right, 

or we wouldn’t sell so many shoes. 





For Any Business—(By C. A. Bates). 


50 Cents 
Isn’t Much. 


That is, one “50 cents” isn’t. It’s 
when you realize that two of ’em make 
a dollar and ten of them “‘a five’’ that 
you understand their importance. 


We save you 50 cents on every purchase you 
make of us. Sometimes more. The reason is 
simple. We'd rather make 50 os each . 
three sales than a dollar on one. a 
knows that a regular trade can be handled on 
smaller margin than a fitful one. It’s your 
regular trade we want. 

















For a Tailor—(By L. Myers). 
It’s Quite 
a Trick * 


| To write a convincing advertise- 
ment about clothing nowadays. 
All dealers claim so much, and 
most of them too much, for the 
discriminating reader to believe. 
All I do is to try and get you to 
look at my stock. It is easy to 
sell then, My constant aim is to 
put into the clothes all the at- 
tractiveness of artistic fashion and 
careful making at the lowest pos- 
sible price. This is why I retain 
my old trade and constantly re- 
ceive new trade. Ask those who 
wear the latest and finest clothes 
where they trade and all will tell 
you with 


WOOLENS, Tailor. 








SERRE 





For a Confectioner. 


She’s an 
— Oa 


ual 
Odd Girl a 


Who can taste our candies without a 
feeling of affection for the young man 
who bringsthem. They just melt in 
the mouth ; the girl’s eyes melt with 
tenderness —the young man also melts, 
and the question is settled. Try it. 





For Shoes. 
If You 4 
Seea Man * 


Walking along the street with a 
pre-occupied air, looking intently 
downward, just notice his shoes ; 
they are our new yellow, wing 
tipped, razor toed examples of 
swell foot-wear. He is admiring 
them, 





For Shoes. 


There Is 
a Point 


On the down grade of qualities and price where 
cheapness ceases to be economy. 
We never cross that 
ne. 








JUST SHOES! 


That’s our business—When you are ready to 


shake the winter shoes, we are ready to serve 


you with 


Spring Styles. 


PRINTERS’ INK. 
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For a Grocer—By Philip Hamlin). 
To the lg 

Queen’s Taste. 


Those Queen Olives we sell at 15 
cents— every bit as good as those 
sold in ies (same oi at 25 
cents. You don’t pay for the bot- 
tle when you buy ‘em in bulk. 
That's only one thing you can save 
money on by buying of us, Watch 
this column each day and learn how 
easy it is to save one-fourth of your 
O usual grocery bill. 


For a Grocer—By S. J. Sill). 
Buy Fruit--Lots 
of It--This Year. 


EAT ALL YOU 
CAN AND 
WHAT YOU 
CAN’T EAT 
YOU CAN CAN, 
Fruit and Mason’s Glass Cans have never 
been so low as nuw. 


oO 
O 
oO 
fe) 
12) 
Oo 











For any Business. 
A Woman Jumps 
at Conclusions, 


While a man limps toward them, It doesn't 
take a woman long to decide upon the merits 
of abargain. That’s our opinion, any way. 
Last week we sold fine cane-seat dining-room 
chairs at go cents and $1. Brought us a few 
customers and lots of compliments, and that’s 


because, 
Mr. Man! 


Your wife knows the worth of a bargain when 
she sees it. We will offer the same bargains 
again this week, and this means $1.50 in value 
for $1 in money, 





For a Jeweler, 


Full many a gem of purest ray serene 

Lies in our store waiting to be seen, 

And as you see and handle and admire, 
You'll wonder that the prices are not higher. 





For Shoes—(By C. A. Bates), 


If Your Feet Fit 


Your shoes you'll be able to do twice 
as much work, and do it easier than if 
you are nagged and worried by some 
ittle pain, 

It takes all of a man’s mind tomake 
his business a success. If he dividés 
it up between his business and an 
aching corn or a galling seam—what 
then? . 

It costs a good deal to wear ill-fit- 
ting shoes, 

It costs very little to wear perfectly 
fitted shoes if you come to 
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The Pittsburgh sidiiink. Wnaaaahaie 


Post —=~> OHIO VALLEY. 


It prints all the news of the world. It is, therefore, 
thoroughly up-to-date, clean and pure. This gives it a 
warm welcome in every household. 


BB ADVERTISERS SHOULS CAREFULLY NOTE 


THIS GREAT FACT... 


b Detailed Statement of Circulation, d 


Month ending August 31, 1894. 














pate. DAILY EDITION. SUNDAY EDITION. 
“9 38,656 Aug., Ist week 24,162 
oe. Oe. 922 
3d 23,904 
4th 23,960 
ction: ..96,948 
SEMI-WEEKLY EDITION 
July, ist week | 197s 4 
‘ “ 19,514 
2d 19,574 
8d i9'aie 
4th 19170 
5th 19,3 
ONE cscs: 175,716 
AVERAGE 
Pt nitessanimehineuteceed 40,297 
a peakiutine Moottecninesa prapees 
| Semi-Weekly............. " 
ix ca 








THE POS IS THE ONLY ONE-CENT 
Newspaper in PITTSBURGH en- 
joying the great franchise of the AssociATED Press. It is 


read by the best classes of people—people who are the 
best purchasers because they have money to spend. 


PUT YOUR ADVERTISEMENTS IT PAYS! | | 


(N THE “POGT”. . «ees 





New York Office: 85 Tribune Building, 
N, M. SHEFFIELD, Agent, 
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Quality... 


Is all that some publishers 


tc, 
Wee 
Aa 
N NU Sr can harp upon, having 
= no circulation worth mention- 


ing, while 


* Quantity... 
v is all that can be pointed to 
y in connection with 

sample copy editions, 

THE LADIEs’ WoRLD pos- 
sesses both 


Quality and Quantity. 


Its Quality... 


is of a class which interests 
the housewife and the 
feminine portion of the fam- 
ily, and causes them to 

send in their subscriptions 


year after year. 


Its Quantity... 


is guaranteed to average over 


~ 
400,000 


Copies per issue 


For the months of October, November and December.... 


Do the qualities to be found in this popular household magazine interest you ? 
If so, drop us a line and we will send map showing circulation by 
States, together with an estimate on your advertisement. No advance 


in rates for these editions. 


S. H. MOORE & CO., Publishers, New York. 
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» 
fi Daily, 32,000 Weekly, 30,000 | : 
i QUANTITY AND QUALITY. ; 
i Some advertisers look at quan- > 
rh tity of circulation, others look ; 
= at quality, but the shrewd ad- OR 
5% vertisers look at both. THE : 
3 0 : 
‘| Denver Times-Sun |: 
4) WCHVEL LIMCS=-SUM 33 
= » 
$8 = and the COLORADO WEEK- : 
Hh LY SUN (Weekly issue of : 
$ DENVER TIMES-SUN) have both 
= quality and quantity. Its daily 2 
=. circulation is fifty per cent s 
>| larger than any other Denver 
: newspaper, and its weekly cir- ! : 

culation is four times as large } 7 
: as all the other Denver week- : 
lies combined. QS 

Q If You Want to Cover Denver and Colorado : 

» 
rk thoroughly, use THE DENVER > 

» Times-SUN and THE CoLoraDo : 

8 WEEKLY SUN. Rates on appli- » 

cation. Address > 

Q THE TIMES-SUN, ° DENVER, COLORADO. 
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TAKE 


A 


POINTER }- 


FROM 


PEOPLE 


WHO 


HAVE 


TRIED 


YOURSELF 


THE 


Cc, 








PRINTERS’ INK. 


Where a reputation of 30 years is guar- 
antee of reliability, little more need be 
asked for. 

For 30 years the C. N. U. has been 
“a.” 

For 30 years it has kept in front. 

For 30 years it has been improving its 
methods. 

For 30 years it has been endeavoring 
to build up a reputation for soundness, 
broad business principles, liberality and 
conscientiousness. 

For 30 years it has been looked up to 
as the representative of all that is best in 
its own line. 

The 1400 Country Weeklies of the C. 
N. U. represent as high a grade of circu- 
lation and quality, intelligence and wealth 
as any other list in the country. 

The results that are to be obtained from 
legitimate advertising in their columns 
cannot be exceeded by any other medium 
of equal circulation. 

The people that can be reached through 
their aid cannot be reached economically 
in any other way. 

A discount is offered for all advertising 
to. run during September and October. 

Estimates furnished and catalogue 
mailed upon request. 





CHICAGO NEWSPAPER UNION, 
87 to 93 South Jefferson Street, 
CHICAGO. 





New York: to Spruce Street. 
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ONE OF THE MOST EFFECTIVE 
ADVERTISING MEDIUMS JN THE N.W. 
CIRCULATION EVERY ISSUE 1893 


Laity-8,03/-Weeny-B,096. 


"THE ROOKERY” CHICAGO, 
nh 43 TRIBUNE BLOG, 


[>2 i SSIS = >< La SLA 


i 


>4>-</P-4i--<D4l--= Dal >- => = pall 

















PRINTERS’ INK. 








~~, sey =< 
ome 


~~ 

















SS See 


THE BALTIMORE:: 


MORNING 





A-‘VALUABLE-ADVERTISING-MEDIUM. 


HERALD PUBLISHING Comp 
THE A BECHHOFER, GENt MANAGER— E 
~;-BALTIMORE,MD—}- 
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To Electrify the Public 


and Tickle the Newspaper Man. 
we He 





When the publisher has sold all his top of column space 
to the baking powder people, all the positions following 
reading matter to the washing powder people, when he has 
made a checker board of his paper by surrounding every 
patent medicine ad with editorials on four sides, it some- 
times happens that he has no good place to offer for your 
important announcement. 


There is one way left for circumventing the position 
ads! Take a whole page! Times are dull, cash is short. 
A contract for one insertion of a page is quickly performed. 
No position is demanded. Every reader of the paper sees 
the ad. The result is immediate. The publisher suffers 
no reduction by reason of wrong position, and his pay is 
due the minute the paper has appeared. 





KM 


Publishers now permit the boldest 
display. They seek conspicuous ads 
that cause readers to remark: ‘“ That 
was a good one!” and this one “a 
work of art!” Will you try a page 
announcement in a few leading dai- 
lies ? If so, address, 


The Geo. P. Rowell Advertising Co., 
10 Spruce St., New York. 











